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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Buffalo milk standards revised to 5% fat and 9% SNF by FSSAI 
JUL 31, 2021 

https://dairynews7x7.com/buffalo-milk-standards-revised-to-5-fat-and-9-snf-by-fssai/ 

 
n the Food Safety and Standards (Food 

Products Standards and Food Additives) 

Regulations, 2011 (1) in regulation 2.1, re-

lating to ‗Standard for Milk the standards for 

buffalo milk have been revised to 5% fat and 9 

% SNF. Earlier these standards were having 6% 

fat and 9 % SNF. 

Normally raw milk in India is being considered 

as Cow milk, Mixed milk and buffalo milk. As in 

most parts of the country the farmers are keep-

ing both cows and buffaloes so milk produced is 

normally mixed. 

Till now the automatic milk collection systems 

are considering all milk above 5% fat as buffalo 

milk and below 5% as cow milk. There is a dif-

ference in purchase prices for both types of 

milk.  Buffalo milk is known for its higher fat  . 

Now with the revised standards the farmers will 

be expecting higher milk prices with lower fat 

also.  Now the dairy processors will have find 

new ways to establish the testing of milk 

through RT PCR to establish the authenticity of 

milk being supplied by the farmers. 

 

 

Milk procurement prices in Gujarat rose just by 3 paise in one year 
JUL 30, 2021 

https://dairynews7x7.com/milk-procurement-prices-in-gujarat-rose-just-by-3-paise-in-one-year/ 

 
espite average milk production in Gu-

jarat growing by 13 per cent in last one 

year; prices of milk paid to dairy farm-

ers in the state rose by just three paise. Other 

cooperatives in states like Kerala, Uttar Pradesh 

and Punjab, higher remuneration was paid dur-

ing the same period . 

In Gujarat, the average milk procurement in 

April 2021 was 228 lakh litres per day (LLPD). 

This is a 13 per cent growth compared to 202 

lakh litres in April 2020; states the data tabled 

on Lok Sabha Parshottam Rupala, Union Minis-

ter for Fisheries, Animal Husbandry and Dairy-

ing on Tuesday. Of the total milk procured daily 

by the cooperative sector in the country during 

April 2021; Gujarat alone accounted for 44.5 

per cent of the production. 

Gujarat lags behind 

However, Gujarat lags behind cooperatives in 

Kerala, Uttar Pradesh, Punjab and Tamil Nadu 

when it comes to paying dairy farmers. Among 

cooperatives of 15 states, milk procurement 

price paid to farmers in Kerala during April 2021 

was the highest at Rs 46.91 per kilogram (for 6 

I 
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percent fat content and 9 percent solid not fat 

content). This is a 6.1 per cent increase com-

pared to prices that existed in April 2020. 

Uttar Pradesh which is headed for Assembly 

polls in early 2022; saw the highest jump in milk 

procurement prices between April 2020 and 

April 2021. The prices paid in UP in April 2021 

stood at Rs 43 per kilogram which was a jump 

of 13.15 per cent when compared to Rs 38 paid 

a year ago. This jump in prices happened as milk 

procurement dropped by 35 per cent in last one 

year. 

Punjab increasing milk procurement prices 

Similarly, Punjab too increased the milk pro-

curement prices by 2.1 percent despite the pan-

demic and the prices for a kilogram stood at Rs 

41.81. Tamil Nadu too paid a higher price to 

dairy farmers (Rs 41) than Gujarat in April 2021. 

The prices in Tamil Nadu remained unchanged 

during the last one year. 

“The procurement prices for farmers will in-

crease only when we increase the MRP (Maxi-

mum Retail Price) of milk which the consumer 

pays. After 1.5 years, we increased the MRP of 

milk in July 2021. Now the procurement prices 

are 5-6 percent more than last year,” RS Sodhi, 

managing director of Gujarat Cooperative Milk 

Marketing Federation (GCMMF) told The Indian 

Express on Wednesday. GCMMF sells milk and 

milk products under the brand Amul. 

Apart from Gujarat and Tamil Nadu, Odisha and 

West Bengal were the only other states where 

milk procurement prices did not increase be-

tween April 2020 and April 2021. Among the 

milk cooperatives, West Bengal had the lowest 

milk procurement price of Rs 32.58 per kilo-

gram. States like Haryana and Rajasthan slashed 

milk procurement prices in last one year. While 

Haryana reduced prices by 60 paise per kilo-

gram; Rajasthan cut milk procurement rates by 

10.4 per cent to Rs 39.72 per kilogram. 

 

Forest department set to launch organic Hallikar cow milk 
JUL 30, 2021 

https://dairynews7x7.com/forest-department-set-to-launch-organic-hallikar-cow-milk/ 

 
he Male Mahdeshwara wildlife division 

of the Forest department took up new 

initiative to support farmers, thus mak-

ing them to be less dependents of forest. This 

novel project is brain child of MM hills wildlife 

wing DCF, V Yedukondalu. Speaking to this re-

porter on Thursday he said that the project is 

first of its kind in the country to develop desi 

cattle breed Hallikar and organic milk and ghee. 

According to an understanding between Forest 

department and villagers, the dairy will be set 

up in Ponnachi , which will be run by milk pro-

ducers on co-operative basis. He said Rs 20 lakh 

investment is needed to set up dairy for packing 

machinery and building , which will be collected 

from donors and share capital from villagers. He 

said all the members are owners of the dairy, 

the Forest department assisting them to rear 

Hallikar breed cattles. 

Organic food demand moving up 

He said day by day, the demand for organic pro-

duces are on rise including dairy produces as 

well. But there is no availability of produces in 

market now. He said followed by strict guide-

lines of laws cattles are not allowed inside wild 

life sanctuary. The project also plans to support 

farmers to grow grass in their fields by provid-

ing a bore well facility. He said the dairy will 

pack and market the produces under brand 

name of Hallikar organic ghee. The department 

will assist for marketing. The Ponnachi village 

has more than 1500 hallikar breed cattles . 

T 
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Chamarajanagar district, one of the backward 

districts of State has large number of small and 

marginal farmers. Dairy farming provides good 

returns and also provides employment for farm-

ing women. Thousands of families are depend-

ing upon dairy for livelihood but so far no 

branding has been effected. This initiative of 

Forest department would strengthen dairy 

farming in district , and economy of farmers. 

 

 

Nestle India net profit rises 10.68% to ₹538.5 crore in June quarter 
JUL 30, 2021 

https://dairynews7x7.com/nestle-india-net-profit-rises-10-68-to-%e2%82%b9538-5-crore-in-june-quarter/ 

 
estle India on Wednesday posted a 

10.68% increase in its net profit to 

₹538.5 crore for the quarter ended 

June 30. 

The company, which follows the January-De-

cember financial year, had reported a net profit 

of ₹486.60 crore in the year-earlier period. 

However, on a sequential basis, the company’s 

profits were down 10.5% from ₹602.2 crore in 

the January-March 2020 quarter. 

The company’s revenues from operation for the 

quarter under review stood at 3,476.7 crore, up 

14% from 3,050.4 crore in the year earlier. 

Net sales during April-June 2021 rose 13.83% to 

₹3,462.35 crore. While domestic sales were up 

13.66% to ₹3,304.97 crore, exports grew 17.7% 

to ₹157.38 crore. 

“Total sales and domestic sales for the quarter 

increased by 13.8% and 13.7% respectively, on 

a base impacted by COVID-19 induced lock-

down, with production disruptions across facto-

ries. Domestic sales growth was driven by vol-

ume and mix. Export sales increased by 17.7% 

due to timing of exports to affiliates,” the pack-

aged foods and beverages company said in a 

statement. 

It added that key products such as Maggi noo-

dles, Kitkat, Nestlé Much, Maggi Sauces and 

Maggi Masala-ae-Magic posted strong double-

digit growth. The company also saw strong 

growth in e-commerce channels which grew by 

105% and contributed 6.4% of domestic sales. 

“In recent times, commodity prices have been 

rising across oils and packaging materials,” it 

added. 

Nestlé India chairman and MD Suresh Nara-

yanan said, “Despite the enormous challenges 

during the devastating second wave of the pan-

demic in this [June 2021] quarter, I am im-

mensely proud of the resolve of my team and 

our partners.” 

Pointing out that last year, Nestle had an-

nounced to invest ₹2,600 crore in India over a 

3-4-year period, Mr. Narayanan said the com-

pany had already invested about ₹1,000 crore 

thus far. 
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Heritage Foods’ reports consolidated Q1 FY2022 PAT at INR 303 million 
JUL 30, 2021 

https://dairynews7x7.com/heritage-foods-reports-consolidated-q1-fy2022-pat-at-inr-303-million/ 

 
eritage Foods Ltd., one of the leading 

private dairy players in India, today an-

nounced its financial results for the 

first quarter ended on June 30, 2021. 

Q1 FY2022 Results – Consolidated 

Revenue from operations was at INR 6,481 mil-

lion during the quarter 

EBIDTA was at INR 520 million as compared to 

INR 558 million in Q1 FY2021 

EBITDA Margin stood at 8.0% as against 8.7% in 

Q1 FY2021 

Net Profit was at INR 303 million as compared 

to INR 292 million in Q1 FY2021 

Operations Highlights 

Average milk procurement during Q1 FY2022 

was at 1.2 million litre per day (MLPD) com-

pared to 1.4 MLPD in Q1 FY2021 

Average milk sales during Q1 FY2022 was 0.95 

MLPD compared to 0.92 MLPD in Q1 FY2021 

Curd sales during Q1 FY2022 was at 291.7 met-

ric tonnes per day (MTPD) compared to 253.4 

MTPD in Q1 FY2021; registering a growth 15.1% 

YoY 

Revenue from Value added products (VAP) grew 

by 11.3% YoY to INR 1,746 mn in Q1 FY22. VAP 

contributed 27.4% to the overall dairy revenue 

during Q1 FY22 as against 25.3% in Q1 FY21 

Commenting on the results, Mrs. Brahmani 

Nara, Executive Director, said, “Amidst challeng-

ing business times, Heritage Foods continued its 

journey towards enhancing its profitability by 

reducing its debt. Aligning with the strategy of 

expanding value-added product portfolio, Herit-

age Foods forayed into the new Ready to Eat, 

Heat n Eat segment with Heritage Tikka Paneer. 

Additionally, the Company launched Spiced But-

ter and Cup Curd in Mumbai market during Q1 

FY2022. Heritage Novadie is delighted to 

bring Mamie Yova branded Deliciously French 

Yogurt along with our unique offering, the ‘Yo 

Pop’, a drinkable yogurt in Hyderabad through 

Heritage Foods distribution network. During the 

quarter, VAP revenue surged by 11.3% YoY to 

INR 1,746 mn. During Q1 FY2022, VAP contribu-

tion of the overall revenue increased to 27.4% 

vis-à-vis 25.3% in Q1 FY2021.”         

“Moving on the direction to be a formidable 

player in dairy & dairy value-added products, 

Heritage Foods has appointed Mr. Srideep Nair 

Kesavan as the Company’s CEO. Heritage Foods 

looks forward to leverage his rich experience in 

converting strategies to outcomes, orchestrat-

ing synergies across functions with result orien-

tation approach,” added Mrs. Nara. 

Appointment of CEO 

Heritage Foods appoints Mr. Srideep Nair 

Kesavan as the Company’s CEO. He holds a B. 

Tech (Electronics & Instruments) degree and is 

an XLRI Jamshedpur MBA – PGDBA (Marketing) 

Alumni 

Mr. Kesavan has 20+ years of leadership experi-

ence as an innovative marketer and enterpris-

ing business leader with deep-domain expertise 

across Sales & Distribution, Marketing & Cate-

gory management and P&L/General Manage-

ment 

Prior to joining Heritage Foods, Mr. Kesavan 

held leadership positions at Coca-Cola (14 

years) and Olam International (6 years)      

New products launch in Q1 FY2022: 

Heritage Tikka Paneer 

Spiced Butter 

Cup Curd in Mumbai Market 

About Heritage Foods Limited 

H 
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Heritage Foods Limited (NSE: HERITGFOOD) 

(BSE: 519552), founded in the year 1992, is In-

dia’s leading value-added and branded dairy 

products company. It has a presence in cattle 

feed business through its subsidiary, Heritage 

Nutrivet Limited (HNL). 

Heritage Foods’ milk and milk products such as 

Curd, Ghee, Paneer, flavoured milk, immunity 

milk, among others, are consumed by more 

than 1.5 million households in 11 states 

across India. Heritage Foods enjoys strong 

brand affinity with its consumers and is spe-

cially known for its product authenticity, quality 

and freshness. It also enjoys long-term relation-

ships with over 0.3 million farmers and has a 

wide distribution network across the country, 

comprising 6,202 distributors and agents. The 

Company is ESG responsible and has total re-

newable energy generation capacity of 10.39 

MW from both Solar and Wind for captive con-

sumption within its dairy factories. 

 

 

Dairy, Horti, Eggs, Meat performed better than state controlled grains 
JUL 30, 2021 

https://dairynews7x7.com/dairy-horti-eggs-meat-performed-better-than-state-controlled-grains/ 

 
he Union government recently released 

the second Advance Estimates for horti-

culture production for 2020-21, which 

once again showed that output there has been 

higher than food grain. 

The data shows that over the past 10 years, not 

only horticulture but the production of eggs, 

meat, milk and also fruits and vegetables have 

been faster than conventional food grain. 

 

In the broader food grain category, pulses are 

an exception as its production has risen by al-

most 48 per cent over 10 years. 

Interestingly, in all the crops where growth has 

been robust, government intervention in the 

form of direct purchases at a pre-fixed price or 

controls is almost negligible. 

The faster growth in milk, fish, eggs, meat also 

brings into question the manner in which they 

have been marketed, while growth in fruits and 

vegetables is perhaps the result of better qual-

ity seeds

T 
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Dairy in India grazing on technology and high quality with massive expansion 
Wednesday, 28 July, 2021, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/dairy-in-india-grazing-on-technology-and-high-quality-with-massive-expan-

sion-64696 

ndian dairy sector is on a growth trajectory. 

Technology adoption has seen emergence 

of robotic milking machines, sensors to de-

tect whether the cow is ready for milking or 

not, advanced processes to detect once milking 

starts to identify impurities, colour and quality 

of milk are in vogue. Then there is cattle moni-

toring drones, blockchain for product traceabil-

ity which is used by Nestle and Kerala govern-

ment, farm management technology and RFID 

(radio frequency identification technology) to 

spot cow activity. 

Yet another transformation on the dairy land-

scape which became ubiquitous is the use of 

apps for door delivery of milk. From Karnataka 

Milk Federation to Happy Milk to Organic Man-

dya, Country Delight and Milk Lane to name a 

few jumped on the bandwagon to ensure no 

disruption of milk supply to consumers during 

Covid-19 lockdown, while also safeguarding the 

interest of farmers in the value chain. 

Supply constraints in the milk industry have 

known to lead to a sharp rise in milk adultera-

tion. “The UHT packaging, along with adequate 

food safety measures at every level of the sup-

ply chain spanning from collection, processing, 

and distribution deliver high-quality milk to the 

families, technology played a key role to sup-

port dairy operations,” noted Gaurav Haran, 

CEO of MilkLane, 

 "It’s the right time to reach out directly when 

consumers are not able to buy dairy products 

due to the lockdown. We have started this ser-

vice to help people avoid the risk of stepping 

out while still availing themselves of best qual-

ity products that maintain the highest hygiene 

regulations,” said Haran. 

In an effort to revolutionise the dairy ecosystem 

in India, Pioneering Ventures - an agri-food plat-

form company based in Switzerland and India, 

supported companies like Milk Lane among oth-

ers to accelerate customer reach with technol-

ogy adoption. 

Happy Milk was founded by 22-year old Mehal 

Kejriwal in December 2017, who believed in the 

motto of true, organic products. The company 

began with a small dairy farm near Tumkur, 

bringing farm-fresh, ready-to-drink milk in glass 

bottles that was entirely untouched by human 

hands to Bangaloreans. The company currently 

has 14 products in 22 SKUs, including homoge-

neous & pasteurised milk, ghee, curd and 

paneer (cottage cheese). 

Massive expansion plans 

According to T Satish Kumar who founded the 

Erode based Milky Mist which is known for its 

curds and paneer among other dairy products, 

the use of chillers has catapulted the growth of 

the dairy industry. 

There are massive expansion plans across the 

sector to come out with value-added products. 

From frozen milk sweets to low fat butter op-

tions and innovative packaging to ensure dairy 

products can be consumed in a convenient 

manner or even on the move as the country is 

now unlocking after the slew of lockdowns. 

The dairy sector plays a critical role in providing 

livelihood opportunities to millions of people, 

largely women, in rural areas. It has an im-

portant role to play if the target of doubling 

farmers’ income has to be achieved in near fu-

ture. 

India ranks first among the world’s milk produc-

ing nations. The dairy products are currently 

consumed all across the world. However, the 

country exports a relatively smaller volume of 

dairy products and has a small share in global 

dairy trade despite being the largest milk pro-

ducer in the world.   
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The dairy products exported from India are 

mainly Skimmed Milk Powder (SMP), butter, 

butter oil, cheese, ghee and butter milk. SMP 

has share of around 30% in the exports of the 

dairy products from the country. 

The major export destinations for dairy prod-

ucts are Turkey, the United Arab Emirates, 

Egypt, Bangladesh, Bhutan, the United States, 

Saudi Arabia and Malaysia. SMP is traded glob-

ally. Despite being the biggest producer of milk, 

India has negligible presence in global dairy 

trade. 

“Post-pandemic interest in health and wellness 

bodes well for milk and flavoured milk to rein-

force their positioning as sources of trustful and 

affordable nutrition,” stated Rushikesh Aravkar, 

food & drink analyst – India, Mintel. 

“We see a robust demand for dairy products 

and we are glad to bring our quality dairy prod-

ucts to lakhs of households in Maharashtra. 

HAP stays ahead of the curve in terms of auto-

mation, quality & hygiene standards and always 

sets new benchmark for dairy products,” said 

RG Chandramogan, chairman, Hatsun Agro 

Product. 

Focus on health and wellness 

Given the increased focus on health and well-

ness, dairy drinks can underscore intrinsic nutri-

tion and cater to emerging functional claims to 

win over consumers seeking affordable, con-

venient, healthy options. Flavoured milk con-

sumers are concerned about their sugar intake. 

“Brands can drive increased consumption by of-

fering lower-sugar variants targeting health-

conscious consumers using naturally sourced 

sugars such as jaggery, honey and dates,” said 

Balachandra Jarakiholi, chairman, Karnataka 

Milk Federation. 

According to Brahmani Nara, executive director, 

Heritage Foods, with both spouses working cou-

pled with increasing disposable income, the 

consumption of value-added products is in-

creasing. “The need for seamlessly integrated 

dairy play from procurement to delivering fresh 

and nutritious milk at the doorstep is the need 

of the hour, wherein Heritage Foods had been 

taking lead and enjoying first mover ad-

vantage.” 

“Increasing health-conscious consumers are 

moving towards milk and milk products to sup-

plement food with nutritious and other miner-

als required for the body. There is a clear shift 

of the market from carbonated drinks to milk 

products seen in the last decade,” added Nara. 

Some of the major organised private players in-

clude Tamil Nadu-based Hatsun Agro Product 

Ltd which procures an average 26 lakh litre per 

day (LLPD) or around one million tonne (MT) 

annually. Besides, there are companies with an 

average milk procurement of 5-15 LLPD each. 

These include Parag Milk Foods, Schreiber Dy-

namix Dairies, Heritage Foods, Tirumala Milk 

Products, Sterling Agro Industries, VRS Foods, 

Nestle India, Prabhat Dairy, Indapur Dairy, 

Dodla Dairy, Creamline Dairy Products, GRB, 

SMC Foods, Milkfood, Gopaljee Dairy Foods, 

Karnataka Milk Federation with Nandini brand, 

Gujarat Co-operative Milk Marketing Federation 

with its Amul brand and Anik Industries. 

Focus on fortification and functionality 

The pandemic has fueled consumer interest in a 

healthy immune system. Opportunity exists for 

milk and flavoured milk brands to effectively 

communicate how they can support immune 

health. Brands can address immune health with 

herbal ingredients such as turmeric, tulsi and 

ginger; probiotics; proteins and micronutrients. 

As consumers spend more time at home, their 

screen time has significantly increased, espe-

cially among children with video games and 

online classes. Eye health is increasingly becom-

ing a concern. Fortifying dairy drinks with vita-

mins A, E, lutein and omega-3 allows brands to 

tap into the opportunity to support eye health. 

Tackling a busy and stressful lifestyle, a quarter 

of Indians use stress-relieving products such as 

calming teas or warm milk to manage stress. 



“Dairy drinks can use a range of calming ingredi-

ents such as botanicals, adaptogens and nerv-

ines to deliver relaxation and stress reliever,” 

said Dr Mridul Salgame, dairy consultant. 

“This is where we are seeing a transformation in 

the product mix by diary majors,” noted 

Aravkar, who said there are efforts to innovate  

with good sugars to offer guilt-free indulgence 

and positioning flavoured milk as an affordable 

and permissible indulgence. 

Karnataka Milk Federation noted that in their 

range of flavoured milk, the focus was to create 

occasions for consumers to drive at-home con-

sumption of milk and  flavoured milk fitted the 

bill because there is taste, nutrition, conven-

ience and affordability. 

Even Amul’s Kool flavoured milk in elaichi, kesar 

and rose flavours was driving the sales during 

the national and state specific lockdowns as 

dairy was among the few sectors under the es-

sential categories announced by the Govern-

ment of India. 

Further the company went on to launch innova-

tive and healthy beverage product 'Amul TRU 

Seltzer' which is a blend of dairy, fruit juice and 

fizz, in the market. Currently available in two 

flavours of lemon and orange, it is attractively 

priced at just Rs 15 for 200 ml PET bottle. The 

company will soon roll out many new variants 

like Cola, Jeera and Apple, all made from real 

fruit, in PET bottles and introduce all flavours in 

smart can packaging. 

According to Dr K Jayaraj Rao, vice president, 

Alumni Association SRS of ICAR-National Dairy 

Research Institute, considerable innovation is 

underway and many have been commercialised 

too. The scope for value addition with milk is 

unbelievable. 

Government handholds dairy sector 

The Union government has extended considera-

ble support under the Ministry of Animal Hus-

bandry to dairy farmers and dairy companies.  It 

has also identified logistics as a lucrative invest-

ment opportunity as it is driven by a rapidly 

growing market in the Indian dairy sector. There 

is a huge shortfall for ambient, reefer and insu-

lated trucks as well as cold warehouses. 

“Here the total investment required is Rs 9 

crore to Rs 11 crore. The potential returns ex-

pected are 7 to 11 per cent IRR (internal rate of 

return) with a payback of 6 to 12 years. We see 

that there are attractive returns and proactive 

government support,” said Atul Chaturvedi, Sec-

retary, Ministry of Animal Husbandry. 

 

 

Pune company delivering ‘happy’ milk doubles revenue during pandemic 
July 28, 2021 11:04:21 am 

https://indianexpress.com/article/cities/pune/pune-milk-brand-save-desi-breeds-doubles-revenue-pandemic-

7424588/ 

n May 2019, a new milk brand made its ap-

pearance in Pune and Mumbai, promising 

to deliver dairy products that were not only 

healthy but also ethical. 

Mr Milk comes from the Mittal Happy Cows 

Dairy Farms, spread over 85 acres near Lo-

navala, where bovines play around open pad-

docks, sleep on soft bedding, eat a customised 

diet of high-quality feed and wind down with 

special spa treatment at the end of the day. The 

enterprise is a part of Mittal Group, which is pri-

marily involved in real estate. 

“We are working on how to save the breed of 

desi cows and encourage farmers to eventually 

start opting for this breed. Our aim is to create 

a model farm where farmers can learn about 

desi cows and adopt similar infrastructure and 

facilities as ours,” says Neeraj Mittal, director of 

the company. 

In May 2019, a new milk brand made its appear-

ance in Pune and Mumbai, promising to deliver 
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dairy products that were not only healthy but 

also ethical. 

Mr Milk comes from the Mittal Happy Cows 

Dairy Farms, spread over 85 acres near Lo-

navala, where bovines play around open pad-

docks, sleep on soft bedding, eat a customised 

diet of high-quality feed and wind down with 

special spa treatment at the end of the day. The 

enterprise is a part of Mittal Group, which is pri-

marily involved in real estate. 

“We are working on how to save the breed of 

desi cows and encourage farmers to eventually 

start opting for this breed. Our aim is to create 

a model farm where farmers can learn about 

desi cows and adopt similar infrastructure and 

facilities as ours,” says Neeraj Mittal, director of 

the company. 

There are as many as 400 cows on the farm at 

present and eventually it will hold 1,000 ani-

mals. Because the business is based on sourcing 

milk only from its own cows, it generates 1,500-

1,800 litres a day, though Mittal says that the 

second and third generation of desi cows will 

have a higher yield. “Desi cow milk is quite rare 

as a single cow produces only six to seven litres 

of milk per day, whereas other breeds, which a 

lot of farmers are rearing, can give 25-30 litres,” 

he says. 

The company has invested heavily in infrastruc-

ture, including a fully-automated process so 

that the milk is untouched from the milking to 

the packaging stages. It uses eco-friendly paper 

cartons for milk packaging. The company under-

takes delivery through its own network, manag-

ing all the stages till the last mile. 

In an effort to build community and generate 

awareness, Mittal Happy Cows Dairy Farms is 

encouraging visits by members of the public. 

Tours can be customised for families, student 

groups or potential entrepreneurs. “We want 

people to experience our fascinating world. 

You’ll know where your milk is coming from and 

it will change the way you drink your milk,” says 

Mittal. 

 

 

Opportunities, challenges in dairy sector discussed at Guru Angad Dev Veterinary and An-

imal Sciences University 
Jul 27, 2021 02:11 PM (IST) 

https://www.tribuneindia.com/news/ludhiana/opportunities-challenges-in-dairy-sector-discussed-288674 

 
nstitutional development plan (IDP) cell of 

the Guru Angad Dev Veterinary and Animal 

Sciences University (GADVASU) organised a 

guest lecture on ‘Dairying in India — opportuni-

ties and challenges’. Dr Rameshwar Singh, Vice-

Chancellor, Bihar Animal Sciences University 

(BASU), was the expert speaker. 

Dr SPS Ghuman, Dean, College of Veterinary Sci-

ences, and Principal Investigator, IDP, speaking 

on the occasion stressed on the importance of 

the topic. He asserted that dairying was the 

backbone of the nation’s economy as it was 

supporting 80 million households in the coun-

try. 

In his talk, Dr Singh threw light on the dairy sec-

tor in the country in an elaborative manner and 

also explained challenges being faced by farm-

ers and entrepreneurs. He insisted that the 
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dairy industry should work on development of 

shelf stable milk products which were having a 

potential market. Breeding, animal health and 

nutrition were another areas where researchers 

and policy makers should work in tandem for 

the growth of this industry. 

 

 

Dairy Entrepreneurship Development Scheme in Chhattisgarh 
JUL 26, 2021 

https://dairynews7x7.com/dairy-entrepreneurship-development-scheme-in-chhattisgarh/ 

 
tate Dairy Entrepreneurship Develop-

ment Scheme is being conducted across 

the state by the Department of Livestock 

Development to encourage dairy business and 

increase self-employment in Chhattisgarh. Un-

der the scheme, the unit cost of two animals is 

Rs 1 lakh 40 thousand, the provision of grants to 

the beneficiaries of the general category at a 

rate of 50 percent and to the beneficiaries of 

the Scheduled Caste and Scheduled Tribes cate-

gory at the rate of 66.6 % 

Notable that in the current fiscal year 2021-22, 

950 beneficiaries are aimed at benefiting under 

this scheme. Out of which 200 beneficiaries will 

be of Scheduled Tribes and 168 beneficIaries 

will be from Scheduled Castes. 527 beneficiaries 

including 310 scheduled tribes and 36 sched-

uled castes were given a grant of Rs 15 crore 17 

lakhs on the establishment of a dairy unit under 

the State Dairy Entrepreneurship Development 

Scheme in 2020-21 Has been done. 

Minimum 5 years residence in the state 

Beneficiary has been residing in Chhattisgarh 

for at least 5 years to avail the benefit of the 

scheme as per information obtained from the 

Operator Veterinary Services. Landless, small 

and marginal farmers, families below poverty 

line, members of dairy co-operative committee, 

animal parents of villages marked under Gramo 

Gauthan Yojana located on the dairy collection 

road, members of women self-help group and 

families engaged in dairy production from east 

Priority is provided under the plan. 

Beneficiary can establish dairy unit through 

bank loan (bank leakage) or own capital (self-fi-

nancial). Beneficiaries interested to benefit 

from the scheme may submit application in the 

form prescribed at the nearest veterinary insti-

tution (Animal Pharmacy, Artificial Pregnancy 

Subcontinent, Main Village Unit, Veterinary 

Hospital, Artificial Abortion Center, Main Vil-

lages Section). For more information you can 

contact the veterinary office or institution. 
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Digital technology changing the Indian agricultural landscape 
JUL 26, 2021 
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he greatest of leaders see a strong busi-

ness and a better world not as two con-

flicting goals, but as the essential ingre-

dients for long-term success. Yes Bank’s 

Founder and former Managing Director, Rana 

Kapoor, has been an exemplary leader who has 

sculpted a classic model of how institutions can 

extend goodwill through their ventures and as-

sume a lead in social responsibilities towards 

the betterment of the community. 

In the new world order with the pandemic, 

where every sector of the economy has become 

heavily dependent on information technology 

and digitization to ensure operations don’t 

pause, certain lessons and wisdom from Rana 

Kapoor have started to resonate strongly. He 

opened up the digital space for the farming 

communities in India and empowered them 

with latest technology and modernized tools in 

the sector. 

Digital technology 

Digital technology, as expressed by Rana Ka-

poor, holds tremendous potential to transform 

the Indian agricultural landscape. Yes Bank was 

among the first institutions in India to adopt 

blockchain technology and work towards incor-

porating it within the agriculture sector. With 

blockchain, data sharing networks can be en-

hanced to deal with the issue of food wastage 

that reaches up to 1 trillion US Dollars as well as 

food fraud which amounts to almost 40 billion 

dollars across the world annually. Blockchain’s 

potential drives competitiveness within FMCG 

space, providing a higher return on investment 

to the producers and farmers. 

YES Bank allied with the Indian Council for Agri 

Research-National Academy of Agricultural Re-

search Management (ICAR-NAARM), Depart-

ment of Science & Technology (DST) and CIIE 

(IIM Ahmedabad) to organize AGRI UDAAN – 

the Food & Agribusiness Accelerator in 2017. 

The initiative identified and mentored promis-

ing AgriTech startups to integrate Fintech with 

Agribusiness and transform India’s farming sec-

tor. 

Growth of Indian dairy sector 

In 2015, Rana Kapoor underscored the position 

of Indian dairy industry on an international plat-

form, “The Indian dairy industry has grown con-

sistently ever since the White revolution of the 

1970s, making India, the world’s largest pro-

ducer of milk with 17% global share. With an 

annual production of 146 million tonnes of milk 

India generates approximately USD 70 Billion of 

revenue. The Indian dairy market is expected to 

double within the next decade, primarily driven 

by over 15-20% growth in value added dairy 

segment.” 

Following his lead, Yes Bank collaborated with 

IFCN Dairy Research Network in Germany and 

Food and Agribusiness Strategic Advisory and 

Research Group (FASAR) to publish a report on 

“Dairy Farming in India: A Global Comparison”. 

He called for advancements in the dairy indus-

try through IoT, big data, cloud and other mobil-

ity technology. The bank’s schemes which pro-

moted technological innovation in products, 

food-safety, supply and storage were recog-

nized at the Food Processing Start-up Awards in 

the first-ever World Food India 2017 Summit. 

e- NAM 

Trailblazing a way to a technology led economy, 

Rana Kapoor extended his support to the Na-

tional Agricultural Market (e-NAM), reinforcing 
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the potential as one capable of radical transfor-

mation in key areas like the price discovery & 

transaction efficiency of Indian farm markets. 

With the digital payments space which is fast 

evolving with close efforts led by YES Bank, the 

way food processing companies engage with 

farmers have also adapted to this shift, offering 

a transparent and robust payment mechanism 

to the agricultural industry today. 

With Rana Kapoor’s ambitious prospects, YES 

Bank along with its think-tank YES Global Insti-

tute has been pioneering workers in this do-

main, developing ecosystems within the nation 

that channelize strategies in the sector of food 

and agriculture. Being an entrepreneur and in-

novator, he has always commended and sup-

ported the efforts of other emerging entrepre-

neurs in the agricultural sector who paved the 

way for hi-tech farming systems with digital ap-

plications of sensor and communication tech-

nology. For his expertise and exemplary contri-

bution to the Agribusiness sector in India, Rana 

Kapoor was also conferred the highly prestig-

ious “Doctorate in Science (Honoris Causa)” by 

G.B. Pant University of Agriculture & Technol-

ogy. 

Inefficiencies in agriculture 

For the future ahead in the sector of agriculture 

tied to the digital, Rana Kapoor has elucidated 

for years how major challenges will sprout in 

this process of integration. He highlighted vari-

ous issues which the agribusiness sector of our 

country had to contend with: decline in farm 

productivity, unsustainable usage of resources, 

rapid exhaustion of natural resources, rising de-

mands for high-quality and safe food, stagnat-

ing income of farmers and fragmented land 

holdings. 

He has been instrumental in promoting agri-eco 

tourism (including forestry tourism in Uttarak-

hand) in collaboration with European countries 

with technical assistance from scientists of the 

GB Pant University of Agriculture and Technol-

ogy, Pantnagar. Other noteworthy personalities 

who have been conferred with this Doctorate 

include Dr. Manmohan Singh, Honorable Prime 

Minister of India, Ratan Tata, Chairman, Tata 

Group, Sunil Bharti Mittal, Founder, Chairman 

and Group CEO of Bharti Enterprises, KP Singh, 

Chairman & CEO, DLF Ltd, Late Norman Borlaug, 

Nobel Laureate and ‘Father of Green Revolu-

tion’, Islam A Siddiqui, 

Agro food park 

The Bank has been instrumental in planning and 

implementing Agro Food Parks, which is a 

unique transition of Indian Agriculture and Food 

Processing Industry to an organized, high-tech 

and safe, demand-led, and high-value orienta-

tion with considerable employment generation. 

Yes Bank has also been a pioneer in conceptual-

izing Modern Terminal Markets (MTM) in asso-

ciation with the Ministry of Agriculture (MoA), 

Government of India, which is a path breaking 

initiative envisaged a shortening the supply 

chain of perishables, and enhancing their effi-

ciency resulting in increased income to the 

farmers. 

Rana Kapoor’s vision was driven by the neces-

sity to localize the digital infrastructure of the 

country and extend a unique ecosystem where 

the Agriculture sector could be integrated and 

upgraded in the digital infrastructure and net-

work. Access to finance, cash flow manage-

ment, gaps in technology infrastructure, limited 

access to institutionalized farmer networks, 

amongst others are some key challenges that 

India has to negotiate and resolve for a digital-

ized agriculture ecosystem. 

 

 

 

 



No milk supply to Mumbai by Gokul Cooperative due to rains 
JUL 24, 2021 
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okul, the largest milk brand in the 

State’s milk cooperative sector, on Fri-

day said there would be no supply of 

milk to Mumbai on Saturday due to heavy rains 

and flooding in Kolhapur, Sangli and other dis-

tricts. 

Vishawas Patil, chairman, Kolhapur Zilla Saha-

kari Dudh Utpadak Sangh Limited, which owns 

the brand, said: “The collection was largely af-

fected on Thursday and Friday due to downpour 

in western Maharashtra and Konkan. Against 

the daily collection of 13 lakh litres, we could 

collect 2.5 lakh litres on Friday. It had dropped 

by 76,000 litres on Thursday. Flooding has not 

only affected collection of the milk, but also 

transportation due to closure of State and na-

tional highways. We will not be able to supply 

milk pouches to our Mumbai consumers on Sat-

urday.” 

The ‘sugar heartland’ of Maharashtra compris-

ing Kolhapur, Satara and Sangli districts are fac-

ing a flood-like situation following incessant 

showers over the last three days, causing sev-

eral rivers to exceed their danger levels and 

render the Pune-Bengaluru National Highway 

unusable for traffic. 

120 bunds, dams submerged 

Nearly 120 bunds, dams and waterworks have 

been submerged by overflowing rivers in Kolha-

pur, while traffic along the Pune-Bengaluru Na-

tional Highway was shut after waters of the 

Vedganga river flooded the highway at Nipani. 

Showers battered Kolhapur, causing the Pan-

chganga river to swell and flow at an alarming 

54 ft. near Rajaram bridge, way past its danger 

level at 43 ft., bringing back harrowing memo-

ries of the 2019 floods that ravaged the district. 

“The next 48 hours will be crucial for Kolhapur 

and if rivers continue swelling, we could face a 

situation similar to the one in 2019. I have di-

rected the district administration to shift people 

living in villages like Prayag Chikhali, Ambewadi 

and Aarey, who run a major risk of being hit by 

the floodwaters,” said Kolhapur Guardian Minis-

ter Satej Patil. “I appeal to people living along 

riverbanks and in low-lying areas to immedi-

ately intimate the district administration if wa-

ter levels begin rising,” he said. 

State and National Highways closed 

National and State highways linking Goa with 

Mumbai, and Kolhapur with Ratanagiri have 

been closed for traffic as many roads and vil-

lages have been submerged by flood waters. 

Meanwhile, the hill station of Mahabaleshwar 

in Satara notched a record 595 mm rain in the 

last 24 hours, prompting the opening of six 

doors of Koyna dam and a discharge of more 

than 10,000 cusecs. 

Several tehsils in Kolhapur have reported rain in 

excess of 200 mm in the last few days, while the 

Krishna river in neighbouring Sangli, has crossed 

the danger mark. 
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Banas Dairy to pay Rs 1,132 cr as incentive to 5.5L members 
JUL 23, 2021 
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he Banaskantha District Co-operative 

Milk Producers’ Union Ltd popularly 

known as Banas Dairy has announced an 

incentive of Rs 1,132 crore. That would be dis-

tributed among 5.5 lakh farmers who are mem-

bers of the dairy cooperative. 

The announcement was made by dairy chair-

man Shankar Chaudhary; after the 53rd Annual 

General Meeting (AGM) of the dairy coopera-

tive on Wednesday in Palanpur, Banaskantha. 

Chaudhary said that the incentive will be paid 

next month and each farmer will get a little 

over-Rs 2 lakh. And a part of which will be de-

posited directly into their individual bank ac-

counts. 

He explained that out of the Rs 1,132 crore in-

centive to be paid to milk producers associated 

with Banas Dairy. And Rs 1,007 crore will be 

paid as milk-procurement price-difference, 

while Rs 125-crore will be in the form of deben-

tures. The price difference works out to be 

14.18%. 

Rs 833 crores paid to farmers per month 

Chaudhary further said that Rs 833 crore was 

paid to milk-producers every month and is cred-

ited directly into their bank-accounts. 

In addition to the financial incentive during a 

pandemic time; Chaudhary also announced en-

hancing of accident insurance cover from Rs 

30,000 to Rs 1 lakh for Banas Dairy affiliated 

cattle farmers. The premium for the insurance 

cover will be paid by the dairy 

To boost savings on electricity; Chaudhary an-

nounced a solar power plant which will bring 

down power cost by Rs 200 crore annually. He 

also told the members about a new dairy plant 

coming up at Sanadar in Banaskantha that was 

in the advanced stage of construction. 

At the start of the millennium Banas Dairy’s 

turnover was around Rs 370 crore which cur-

rently stands at Rs 13,000 crore, said Sangram 

Chudhary, in-charge managing director of Banas 

Dairy. 

 

Digital locks will be installed on milk tankers for the first time in the country 
July 22, 2021 

https://livenewsherald.com/2021/07/22/digital-locks-will-be-installed-on-milk-tankers-for-the-first-time-in-the-

country/ 

 

hopal. Bhopal: To prevent adulteration 

in milk tankers, MP State Cooperative 

Dairy Federation will install digital lock 

and vehicle tracking system in the tankers col-

lecting milk. 

While reviewing the activities of Dairy Federa-

tion, Animal Husbandry and Dairy Development 

Minister Prem Singh Patel said that Madhya 

Pradesh will be the first state in the country to 

do so. Patel said that for a long time there were 
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complaints of adulteration in milk tankers. This 

will effectively check adulteration and the qual-

ity of milk will be maintained. Additional Chief 

Secretary J.N. Consotia, Managing Director 

Shamimuddin and senior officials were present 

in the meeting. 

Minister Patel informed that in April-June 2021, 

8 lakh 35 thousand 959 liters of milk was col-

lected by the milk unions of the state. Of these, 

2 lakh 87 thousand 333 by Bhopal milk union, 3 

lakh 12 thousand 369 by Indore milk union, Uj-

jain milk union one lakh 37 thousand 122, Gwa-

lior (Gwalior) milk union 22 thousand 290, Jab-

alpur (Jabalpur) Milk union 49 thousand 285 

and Bundelkhand milk union collected 27 thou-

sand 560 liters of milk. 

During this period 5 lakh 99 thousand 810 liters 

of milk were sold by the milk unions, out of 

which 2 lakh 82 thousand 299 were sold by Bho-

pal milk union and 2 lakh 11 thousand liters by 

Indore milk union. The remaining 2 lakh 36 

thousand 149 liters of milk from the sale was 

sent to other states. 

  

 

The a2 Milk Company Launches Half And Half 
Jul. 21, 2021 at 2:00 pm 

https://www.bevnet.com/news/2021/the-a2-milk-company-launches-half-and-half 

OULDER, Colo. – Here’s a whole new 

approach to half and half! The a2 Milk 

Company has just introduced a pre-

mium half and half product made with all-natu-

ral a2 Milk and cream that delivers better taste, 

better protein, and better digestibility than its 

counterparts. That’s because – like all of the 

company’s products – the new a2 Milk Half and 

Half is made from cows that naturally produce 

only the A2 protein rather than the combination 

of A1 and A2 proteins contained in most dairy 

products. 

The benefit is that A2 protein is the only protein 

originally produced by all domesticated cows. 

The A1 protein is the result of a naturally occur-

ring genetic mutation that spread from Euro-

pean herds to the rest of the world approxi-

mately 8,000 years ago. Studies have shown 

that many people who experience stomach dis-

comfort from milk containing both A1 and A2 

proteins have an easier time digesting a2 Milk 

without the A1 protein, allowing them to enjoy 

the taste and nutritional benefits of real dairy 

again. 

Bonus: a2 Milk Half and Half contains only real 

cows’ milk and cream with no added sugar or 

additives. 

“Half and half is a $1 billion category with very 

few options for dairy lovers looking for a high-

quality product with a premium protein, partic-

ularly if they have trouble digesting ordinary 

cows’ milk,” said Blake Waltrip, CEO of The a2 

Milk Company U.S. “Our a2 Milk Half and Half 

expands the choices available to consumers 

who don’t like the sweetness of lactose-free 

products, the taste of plant-based half and half 

alternatives, or the digestive difficulties they en-

counter with regular dairy products.” 

a2 Milk Half and Half joins the company’s 

Whole, 2% Reduced Fat, Fat-Free, and Choco-

late 2% Reduced Fat varieties. It also extends 

the innovations the company has introduced 

since becoming the world’s first producer of 

milk with only the A2 protein in 2000 and enter-

ing the U.S. market in 2015. 

Today, a2 Milk is distributed in over 23,000 U.S. 

stores and continues to increase market pene-

tration. Analysts predict the global A2 protein 

milk market pioneered by The a2 Milk Company 

will expand at a 14.6%+ CAGR through 2025, 

fueled by the real dairy taste, nutritional value, 

and digestion benefits. 
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a2 Milk Half and Half is rolling out nationally 

and debuts this month at Sprouts Farmers Mar-

ket grocery stores. Additional distribution will 

be announced later this summer. Stores carry-

ing the product are listed at a2milk.com/find 

About The a2 Milk Company 

The a2 Milk Company was founded in 2000 in 

New Zealand by Dr. Corran McLachlan after sci-

entific research showed that proteins in milk af-

fect some people differently. The company en-

tered the U.S. market in 2015, works exclusively 

with U.S. family farms that are Validus certified 

for animal welfare, and is now one of the fast-

est-growing brands in the premium milk cate-

gory in the U.S. with distribution in over 23,000 

locations. a2 Milk comes from cows that natu-

rally produce only the A2 protein. Published re-

search suggests a2 Milk may help some people 

avoid stomach discomfort. 
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JUL 21, 2021 

https://dairynews7x7.com/maharashtra-co-operative-sector-might-be-on-a-roller-coaster-soon/ 

 
ove seen as BJP’s bid to make in-

roads into a sector that was tradi-

tionally dominated by Congress, NCP 

The Centre’s decision to set up a Ministry-of-Co-

operation to be headed by Home-Minister Amit 

Shah has stirred Maharashtra’s co-operative 

sector. 

Co-operative-barons-in the State have also ob-

jected to the recent amendments in the Bank-

ing Regulation Act to enhance RBI’s regulatory 

powers. 

Data available with the State government show 

what is at stake; and why the Congress-Nation-

alist Congress Party (NCP) alliance and the BJP 

have locked horns to control Maharashtra’s co-

operative sector. 

Rural economy 

With ₹87,998 crore of deposits and working 

capital of ₹1,10, 501 crore; the District Central 

Co-operative Banks (DCC) in Maharashtra are 

the pivot of the rural economy. At the helm of 

the three-tier co-operative credit structure in 

the State is Maharashtra State Co-operative 

Bank (MSCB). It has deposits of ₹20,849 crore 

and working capital of ₹33,454 and controls 31 

DCCs which; in turn, provide finance to 20,744 

Primary Agricultural Credit Societies (PACS). The 

PACS have a working capital of ₹20,000 crore 

and provide agricultural credit mainly for sea-

sonal farm operations. 

Maharashtra has a huge network of 2.13 lakh 

co-operative societies; of which about 52 per 

cent are co-operative housing societies with 

working capital of ₹3,97,466 crore. It has depos-

its of ₹2,10,404 crore. Of the total sugar facto-

ries in India; a maximum 33 per cent are located 

in the State and 21 per cent in Uttar Pradesh. 

The co-operative marketing societies in the 

State have a share capital of ₹93,000 crore. 

Lifeline of politics 

During 2020-21, the annual target for agricul-

ture and allied activities sector in annual credit 

plan was ₹93,626 crore and up to December; 

crop loans worth ₹40,515 crore were disbursed 

through financial institutions. 

More than 50 per cent of the State population 

depends on agriculture and allied sector for 

livelihood. Control over co-operative institu-

tions essentially means control over the rural 

economy of the State. 

State co-operatives are the lifeline of Maha-

rashtra’s politics. Traditionally, the Congress 
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and, in the last two decades, Sharad Pawar’s 

Nationalist Congress Party (NCP), have domi-

nated the co-operative sector in the State. Co-

operative societies, non-agricultural co-opera-

tive societies, dairy co-operative and sugar mills 

have helped co-operative barons control finan-

cial resources and, consequently, vote bank. 

Not surprisingly, a cursory look at the Maha-

rashtra politicos will show that majority of them 

have fuelled their political ambitions through 

co-operative sector. 

The co-operative movement, which was once 

mainly confined to agricultural credit, extended 

to finance, agro-processing, marketing, housing, 

dairy, storage, textile, fisheries and various 

other industries. Recently, the BJP has made in-

roads into the co-operative sector and with sup-

port from the Centre is trying to lock horns with 

the NCP-Congress leaders to take over State co-

operatives. State BJP leaders have alleged mas-

sive corruption in the sector and are seeking the 

Centre’s intervention. 

With the new Ministry and Amit Shah as its 

head, the Maharashtra co-operative sector 

might be on a roller-coaster. It might also have 

an impact on political realignment in the State, 

taking BJP closer to the power corridors in Ma-

harashtra. 

 
 

 

 



Set up committee to determine milk procurement price in TN 
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he Tamil Nadu Milk Producers’ Welfare 

Association submitted a petition to the 

Chief Minister requesting the State gov-

ernment to constitute an expert committee to 

determine the procurement price of milk and to 

revise the maximum retail price accordingly. 

In the petition, the association demanded the 

Chief Minister to increase the procurement 

price as the cost of livestock feed had gone up. 

It wanted the procurement price of cow milk 

hiked from ₹ 32 to ₹ 42 and that of buffalo milk 

from ₹ 41 to ₹ 57. 

The dairy farmers also sought to set up a seven-

member expert committee with various stake-

holders to determine the procurement price 

and selling price once a year. 

The association wanted insurance coverage for 

animals supplying milk to cooperative unions, 

inclusion of milk in nutritious meal scheme, and 

to follow ISI formula for identifying quality of 

milk. The association also demanded the gov-

ernment to direct private dairies to procure 

milk at Aavin price. 

 

Govt Sets Up Dairy Investment Accelerator To Promote And Facilitate Investments In Sec-

tor 
20 July 2021 

https://in.news.yahoo.com/govt-sets-dairy-investment-accelerator-061220935.html 

he government has set up an invest-

ment accelerator to promote and facili-

tate investments in the dairy sector. 

India is the largest milk producer contributing 

23 per cent of global milk production. Annual 

milk production in the country has grown by 6.4 

per cent (CAGR) in the past five years, according 

to an official release. 

The market growth in dairy requires support of 

significant infrastructure investment across pro-

cessing, chilling, logistics, cattle feed etc. Fur-

ther, lucrative untapped opportunities exist in 

areas such as value-added dairy products, or-

ganic and farm fresh milk and exports, the Min-

istry of Fisheries, Animal Husbandry and Dairy-

ing said in a release on Monday (19 July). 

"The Department of Animal Husbandry & Dairy-

ing (DAHD),with a view to provide dedicated fo-

cus towards promoting & facilitating invest-

ments in the Indian Dairy sector, has setup 

Dairy Investment Accelerator under its Invest-

ment Facilitation Cell," the ministry said. 

According to the ministry, this Investment Ac-

celerator is a cross functional team constituted 

to serve as the interface with investors. It will 

provide support across the investment cycle: 

Offering specific inputs for evaluation of invest-

ment opportunities 

Addressing queries about application to govern-

ment schemes 

Connecting with strategic partners 

Providing on-ground assistance with state de-

partments & relevant authorities 

Further, the Dairy Investment Accelerator will 

work with DAHD to organize a series of events 

with global and local industry participants and 

one-on-one discussions with the investors to 
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understand their perspectives, facilitate direct 

interactions with government officials and con-

nects with other players in the industry, the 

ministry said. 

Dairy Investment Accelerator willl also generat-

ing awareness among investors about Animal 

Husbandry Infrastructure Development Fund 

(AHIDF), which is one of the flagship schemes by 

the Centre whereby Rs 15,000 crore fund has 

been setup for offering financial support to en-

trepreneurs, private companies, MSME, Farm-

ers Producers Organizations (FPOs), and Section 

8 companies, it said. 

Eligible entities can avail the benefits of the 

scheme to set up new units or expand existing 

units in areas of dairy processing & related 

value addition infrastructure, meat processing 

& related value addition infrastructure and Ani-

mal Feed Plant. The benefits available under the 

scheme are: 

3 per cent interest subvention on loans 

2-year moratorium with 6-year repayment pe-

riod 

Rs 750 crore credit guarantee 

The ministry has also urgeed all the private 

companies, individual entrepreneurs, and start-

ups,who are interested in investing in Dairy sec-

tor, to reach out to the Dairy Investment Accel-

erator. 

According to the ministry, Dairy is a high priority 

sector for the government due to its socio-eco-

nomic significance. It is the single largest agri-

cultural commodity contributing 5 per cent of 

the national economy and employing 8 crore 

plus farmers directly. 

Further, the country boasts a large domestic 

packaged dairy products of market worth Rs. 

2.7-3.0 lakh crore witnessing a strong double-

digit growth. 

To facilitate the infrastructure growth, Central 

and state governments have released various 

incentives to attract investments in this sector, 

the ministry said. 

 

 

Dairy Investment Accelerator set up to facilitate investments by the DAHD 
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he government on Monday said it has 

set up Dairy Investment Accelerator to 

promote and facilitate investments in 

the Indian dairy sector. 

The accelerator, set up by the Department of 

Animal Husbandry and Dairying (DAHD) under 

its Investment Facilitation Cell, is a cross-func-

tional team constituted to serve as the interface 

with investors, a government statement said. 

The accelerator will provide support across the 

investment cycle by offering specific inputs for 

evaluation of investment opportunities, ad-

dressing queries about application to govern-

ment schemes, connecting with strategic part-

ners and providing on-ground assistance with 

state departments and relevant authorities. 

Investors networking 

“Further, the Dairy Investment Accelerator will 

work with DAHD to organise a series of events 

with global and local industry participants and 

one-on-one discussions with the investors to 

understand their perspectives, facilitate direct 

interactions with government officials and con-

nects with other players in the industry,” the re-

lease said. 

The accelerator will also create awareness 

among investors about the Animal Husbandry 

Infrastructure Development Fund (AHIDF). 
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The Rs 15,000-crore AHIDF was approved by the 

Cabinet last year as part of the ‘Atma Nirbhar 

Bharat Abhiyan’. It offers financial support to 

entrepreneurs, private companies, MSMEs, 

Farmers Producers Organisations (FPOs), and 

Section 8 companies. The fund offers 3 per cent 

interest subvention on loans and two-year mor-

atorium with six-year repayment period to in-

centivise investment in dairy sectors. 

“The DAHD encourages all the private compa-

nies, individual entrepreneurs, and start-ups, 

who are interested in investing in dairy sector, 

to reach out to the Dairy Investment Accelera-

tor…,” the government said. 

 

 

Parle Agro set to reshape Indian dairy landscape with Smoodh 
Tuesday, 20 July, 2021, 08 : 00 AM [IST] 
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ndia’s multi-category, multi-brand beverage 

behemoth Parle Agro, that has been domi-

nating the fruit-based drinks category in the 

country for over three decades with iconic In-

dian beverages, has unveiled its diversification 

into the dairy category with Smoodh. 

The move is backed by years of devoted in-

depth research and extensive investment in 

modern and innovative technologies to build a 

robust dairy infrastructure and introduce novel 

products to the Indian consumers. With this, 

the company is set to dynamically transform the 

dairy universe in India with innovations and 

new consumer experiences that haven’t existed 

in the category before. 

The company makes its entry into the dairy seg-

ment with a high quality and premium range of 

flavoured milk products. With disruption in-

grained in the company’s philosophy, the brand 

becomes the only flavoured milk beverage in 

the market globally, to be available in 85 ml 

Tetra Pak cartons and priced at only Rs 10. 

With this offering, the company is gunning to 

grow the branded flavoured milk market in In-

dia from the current Rs 800 crore to Rs 5000 

crore in the next four years. 

It is a silky, wholesome and delicious flavoured 

milk beverage available in two universally popu-

lar consumer choices, Chocolate Milk and Tof-

fee Caramel. Created combining the finest qual-

ity ingredients and the goodness of milk, this 

drink is sure to become a new favourite of con-

sumers across all age groups. 

Nadia Chauhan, joint managing director and 

CMO, Parle Agro, said, “Years of dedicated re-

search and development have gone into devel-

oping this incredible product. And like all Parle 

Agro products, I am extremely happy and de-

lighted to finally launch it in the market for our 

consumers to experience. As one of India’s 

leading Beverage Companies that has always 

been led by innovations, it has been a conscious 

effort to bring Indian consumers high quality 

and rich in taste products at the best value. 

Smoodh is in sync with this very vision.” 

Elaborating further on the impact that the inno-

vative brand will bring to the beverage industry, 

Chauhan, added, “Smoodh is a product that can 

be described as a technological marvel from all 

aspects – product, quality, price and pack size. 

With the immense consumption opportunities 

that it presents, we are looking to create a sub-

stantial dent not just in the beverage category, 

but in the Rs 10 Chocolate category as well 

which is currently an Rs 4,300 crore industry.” 

It is the only brand in the flavoured milk cate-

gory priced at an incredible value of Rs 10. This 

gives the company, the opportunity to break 

the pricing barrier, a factor that has hampered 

the growth of the flavoured milk category in In-

dia. The price and pack-size also enables the 

company to achieve high penetration and distri-

bution for the brand. 
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The brand also meets the need of consumers 

looking for a quick energy boost or a quick 

sweet fix, equivalent to that of a Rs 10 choco-

late bite. Thus, with the unique and disruptive 

pack size and price for a chocolate milk bever-

age, the brand is sure make an impact not only 

in the flavoured milk category but in the Rs 10 

chocolate category as well. 

Since its soft launch, the brand has been seeing 

almost equal offtake in rural and urban mar-

kets, a phenomenon that has never been expe-

rienced by existing branded flavoured milk 

brands in aseptic cartons as they don’t exist in 

rural markets. With this breakthrough combina-

tion in price and pack size, Parle Agro has bril-

liantly activated almost 80 to 90% of the rural 

market for flavoured milk which has never been 

activated to date, until the launch of the brand. 

Adolfo Orive, president and CEO, Tetra Pak, 

said, “Tetra Pak’s partnership with Parle Agro 

has been a partnership of many ‘firsts’, from the 

first Frooti package that made Tetra Pak a 

household name in India three decades ago, to 

being the partners of choice for this pivotal en-

try into the dairy segment. We’re inspired by 

the vision they have for the dairy market in In-

dia, and with our integrated packaging, pro-

cessing and services solutions, we are commit-

ted to supporting them in taking the category to 

new heights. In addition, SMOODH is being 

launched in the TBA 90 Ultra package, which is 

not just a first in India, but a global first for 

Tetra Pak. We are truly honored to be part of 

the Parle Agro story for over three decades and 

look forward to supporting this new phase of 

growth.” 

The brand is currently being produced at two 

manufacturing locations - Mysore and Sitarganj. 

By the end of 2021, the company will have 

added two more manufacturing locations. The 

company has invested Rs 100 crore for the lat-

est and most advanced manufacturing technol-

ogies at their plants to ensure the premium 

quality of the brand is maintained and remains 

top notch. 

The range of flavoured milk beverages is just 

the beginning of the innovative offerings that 

the company plans to bring to the dairy cate-

gory. The company has set their vision on intro-

ducing a range of ground-breaking products un-

der their dairy portfolio apart from flavoured 

milk products that will shake up and cause dis-

ruption in the dairy market. 

Chauhan said, “The dairy market is really dy-

namic. We envision a very high and untapped 

potential to further optimize products in this 

market. As a leading brand whose strength lies 

in establishing new categories, building brands 

and capturing market share, we are very pas-

sionate about setting and reaching ambitious 

goals. We will continue to innovate with our 

product line with the vision of making Parle 

Agro the #1 Beverage Company in India while 

creating a historic transformation in the dairy 

industry with never-before products.” 

Plans are underway for a state-wise launch of 

SMOODH with a distribution target of 2.2 mil-

lion outlets across India. A strategic 360-degree 

marketing plan will be implemented post na-

tionwide availability of the product. 
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ays after bringing a bill to protect 

cows; the Assam government now de-

cided to buy sperm from outside the 

state for artificial insemination of the animal. 

The government believes the step will help in-

crease the numbers of better breeds of cows 

and control the male population. 

“The state proposes to introduce the use of sex-

sorted semen for the benefit of dairy farmers. 

There will be an increase in the number of high 

genetic-female-calves born in cattle-and-buf-

falo-farms with the use of sex-sorted semen. It 

will control the birth of scrub bulls as 80-90% of 

all births would be of female calves;” the state’s 

Finance Minister Ajanta Neog said in the Assem-

bly reading out the state budget on Friday. 

Milk demand and the technology 

She said female births would help in meeting 

the ever-increasing demand for milk. 

This year, the government proposed to cover 

50,000-cattle-and-buffaloes with the use of 1.25 

lakh-doses-of-high genetic-merit-sex-sorted fro-

zen semen. 

12,000-female-calves births are expected in the 

first year using this technology. It is an estimate 

with a 30% conception-rate,. The scheme may 

continue by inseminating 50,000 animals annu-

ally for the next four years. Farmers’ livelihood 

and milk production will get a massive boost 

leading to a positive impact on the economy. 

The minority-based All India United Democratic 

Front (AIUDF) was quick to criticise the govern-

ment for the decision on artificial insemination 

for female calves. This budget could help fight 

against pandemic and it’s victims also. AIUDF 

Why the government is giving priority to the 

cows ? 

“We don’t understand why the government is 

giving priority to cows. Thousands died due to 

Covid. People are suffering. What was the need 

for it?” asked AIUDF legislator Aminul Islam. 

He continued in the same vein: “What is the 

benefit of the public if a male or a female calf is 

born?” 

Islam said according to the Assam Cattle Preser-

vation Bill, 2021, which was tabled in the As-

sembly recently, only bulls, aged above 14 

years, can be slaughtered but with due permis-

sion from the authority concerned. 

“If the slaughter of cattle is banned in the state, 

Muslims and Christians, who eat beef, will not 

die. There are alternatives like chicken, mutton, 

fish, and vegetables. The non-beef-eating com-

munities are living on these,” the MLA added. 

The smuggling of cattle thrives in Assam. A few 

days ago, Chief Minister Himanta Biswa Sarma 

had asked the police to make sure there is no 

case involving cows. 

Meanwhile, to minimize the learning loss and 

bridge the digital divide, the government has 

decided to provide mobile phones to the stu-

dents of classes IX and X. 

The government said this would act as a posi-

tive reinforcement for continuity of education 

and a deterrent against the dropout rate in 

schools. The scheme will benefit nearly eight 

lakh students.This year, the government pro-

posed to cover 50,000 cattle and buffaloes with 

the use of 1.25 lakh doses of high genetic merit 

sex-sorted frozen semen. 
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ith approximately over 90 million 

dairy farmers, the Indian dairy mar-

ket stood at a value of Rs 11,357 bil-

lion in 2020 and was expected to grow at a 

CAGR of 4 to 4.5 per cent. 

Also, India’s milk production has increased over 

the years. 

An economic survey estimated that in the last 

six to seven years, India’s milk production ca-

pacity has escalated by 35.61 per cent to 198.4 

million tonnes in 2019-2020, nearly a 6 per cent 

increase over 2018-19. Meanwhile, dairy and 

animal husbandry are estimated to contribute 

4.2 per cent to India’s GDP. 

Looking at these figures makes it obvious that 

dairy farming in India is still a profitable venture 

and can generate a consistent income for busi-

nesses, whether they be large undertakings or 

micro farms. 

Take the example of IIT alumnus and Intel’s ex-

executive Indukuri, who quit his job and opened 

Sid’s Farm in 2012. Today, Sid’s Farm, located in 

Shabad, Telangana, has expanded its operations 

to include 120 employees and has achieved an 

annual revenue of Rs 40 crores. It delivers milk 

to nearly 10,000 customers every day. 

To put it simply, the youngsters of this genera-

tion, who are now entering the arena of the 

dairy business and farming, are changing the 

way that these industries have been operating 

up until now. And modern farming tech solu-

tions are playing a key role in the development 

of these new age Indian farms and dairies. 

 
How technology is changing the dairy industry? 

Nowadays, farmers no longer spend hours hand 

milking each cow one by one, thanks to the ad-

vent of the relevant technology, which has dras-

tically changed the functioning of Indian farms 

and dairies. Over the last few decades, such ad-

vancements in technology have allowed dairy 

farmers to improve the everyday quality of life 

of their herds as well. 

According to the Ministry of Food Processing In-

dustries, the capacity created by private dairies 

in the last 20 years is more than the capacity set 

up by the cooperatives in over 30 years. It’s all 

because of the advanced high-tech setups in 

private farms. Which indicates that develop-

ment is proportionate to tech-adoption. 

Director at Mr Milk by Mittal Happy Cows Dairy 

Farm, Neeraj Mittal says that technology adop-

tion is imperative for them to improve their op-

erations, 

Mittal’s farm in Maharashtra is fully equipped 

by Swedish tech brand DeLaval, who have 

planned and installed the technology at the 

farm for them. While their software partner is 

Indian dairy-tech startup Mr. Milkman. “Tech-

nology has been a great helping hand to the 

dairy industry and at the Mittal Dairy Farm,” he 
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says as he feels that it was all because of the au-

tomated processes in the farm, that they and 

other farms like them could keep going during 

the pandemic. 

Citing the example of his own farm as it is en-

tirely automated, he tells us about the pro-

cesses where dairy farms are leveraging tech-

nology, “We use an automated milking system 

through which the milk is directly stored in the 

milk parlour at a certain temperature and di-

rectly packed into milk cartons that are recycla-

ble and eco-friendly. We maintain the delivery 

process through our software; hence we can as-

sure our customers of the timely delivery of our 

products. Also, our app is extremely user 

friendly. Our customers can place their orders 

and pay directly on the app,” he clarifies. 

Similarly, a leading private dairy label, Hatsun 

Agro, which already has 18 processing units, has 

recently set up a 19th fully automated dairy 

processing plant in Solapur (Greenfield Dairy) 

with imported equipment from Germany. Ac-

cording to an official, the plant will process 6 

lakh litres of milk per day (LLPD). 

Additionally, the setting up of this plant will 

help onboard dairy farmers to the mainstream 

network and will boost the income of over 

75,000 to 90,000 dairy farmers in Maharashtra.  

Having said that, it’s not only the co-operatives, 

private or large farms that are getting tech-

savvy, but small dairy farmers too are now uti-

lizing modern dairy processes. 

A small dairy farm owner, M. Sharma who has 

over 30 cows of a native breed in Greater 

Noida, says, “The technologies have the poten-

tial to change the way we manage cows.” 

Sharma has been milking his herd using a her-

ringbone milk parlour, which not only saves 

time but also saves manpower, money, and al-

lows them to monitor the freshness of the milk. 

Sharma feels that since its inception, his busi-

ness has grown significantly, and he is now sup-

plying and delivering unadulterated A2 milk and 

milk products to at least 50 + customers. 

“I believe that technology is present in all as-

pects of dairy operations. From feeding to milk-

ing to herd tracking. Today’s technological solu-

tions are more advanced, allowing us to better 

manage our farms and animals. As a result, dis-

ease losses are reduced, longevity is increased, 

and animal well-being is improved,” he adds. 

In another instance, Akash Patil, the owner of 

Motake dairy farm in Maharashtra, uses tech-

nology to monitor his cow herd’s health. Ac-

cording to him, using technology-based tags 

eliminated the need for labour, manual inter-

vention, and guesswork in determining the heat 

and health status of an individual cow or a 

group, which has only increased the value of his 

revenues. 

This suggests that technological interventions in 

dairy operations are not only making their lives 

easier but also increasing the farmer’s incomes, 

which is the government’s ultimate goal by 

2022. 

Technology has opened more avenues 

Experts also agree on the fact that it was mainly 

due to technological interventions that the sec-

tor was barely impacted by the pandemic. In 

fact, it turned the crisis into an opportunity in 

many ways—there was more SMP production, 

it aided the formalization of the dairy sector, 

and the players went online. 

According to FAO data, India’s milk output 

reached 195 million tonnes in 2020, up 2.0 per 

cent from 2019, underpinned by the continued 

rise in dairy cattle numbers and improved feed 

and fodder availability due to favourable mon-

soon rains (June to September). 

When consumption and sales of dairy items 

were witnessing a dent, the cooperative model 

and private companies in India went out of their 

way to protect the milk producers. 

They kept procuring milk resulting in surplus 

supply and channelled it to drying plants for the 

manufacturing of skimmed milk powder. Which 

actually is a whole new gamut of technological 

processes (pasteurizing, heat treatments, drying 



and more) and can be considered as a different 

industry within the dairy sector. We can, how-

ever, say that the fast mobilisation of the village 

cooperatives’ network facilitated milk output 

growth. 

In what seems like a record production of 

skimmed milk powder, India doubled its pro-

duction in just one and a half month during the 

lockdown. The figures of NDDB reveal that on 

March 15, the stock of milk powder was 70,000 

metric tonnes. 

 
On the flip side, due to going online and relying 

heavily on technology in the dairy business, the 

unorganised dairy segment was greatly dimin-

ished. 

 
The dairy industry adopted and shifted to vari-

ous new methods and processes, including ma-

jor technological interventions, in response to 

the changing trends thrown up by the pan-

demic. 

To summarise, consumers’ emphasis on quality, 

safety, and hygiene prompted farms to imple-

ment technological solutions to cater to their 

customers who work from home. These 

changes were implemented from the shop floor 

to the management level, and included the 

adoption of online payment, e-commerce, and 

e-logistics solutions. 

Meanwhile, many companies have established 

new business channels and partnered with re-

tail and online delivery start-ups such as Bigbas-

ket, Milkbasket, Supr Daily, and others. Dairy 

companies, in fact, are attempting to increase 

their engagement with QSR chains that have 

highly developed online and take-away business 

models. Take, for example, Domino’s India. 

Another emerging trend is that of sustainability, 

in which stakeholders are working together. 

Farm owners are now making continuous ef-

forts to implement sustainable processes in 

their operations, whether it is in chilling the 

milk, packaging it, or reducing spoilage. This is 



pushing farms to partner with innovative start-

ups. 

“Technology will play a crucial role in augment-

ing sustainability by way of data collection, 

analysis, and adoption of tools than can lever-

age the chain’s maximum benefits, starting with 

the dairy farmers. Stellapps, Promethean 

Power, and Inficold are some of the companies 

working on this concept,” states Mudgil in the 

Rabobank analysis. 

Why dairy needs technology? 

Meanwhile, it’s important to note that unlike in 

the West, India’s dairy industry is highly unor-

ganised. Which means that about 60 per cent 

surplus milk is handled by the unorganised sec-

tor (milkmen), while the remaining 40 per cent 

is procured by the organised sector comprising 

of dairy co-operatives and private companies. In 

developed countries, about 90 per cent surplus 

milk is handled through the organised sector. 

According to the experts in the field, due to the 

highly unorganised nature of the sector, tech-

nological advancements have been minimal. In 

fact, a lack of technological adoption has cre-

ated a slew of other issues for the sector. 

Some of these challenges are—high wastage 

and inconsistent quality and quantity of milk for 

many small farmers. 

According to Chambers of Commerce and In-

dustry of India (Assocham) and MRSS estimates, 

about 3 per cent of the milk produced gets 

wasted annually. 

The volume of the wastage, coupled with the in-

creased demand for dairy products, may ham-

per India’s plan to produce about 300 million 

tonnes of milk by 2024. 

In addition, the average milk yield of cows in In-

dia is lower than that of their American coun-

terparts—1,248 kgs of milk per cow in a year 

compared with ~10,000 kgs of milk per year. In-

dian dairy farmers must increase production 

and focus on reducing wastage to meet their 

targets. 

“The Indian dairy industry is mainly based on 

the collection module as farmers are unable to 

manage a bigger herd. People are now prefer-

ring single sourced milk to make sure of its hy-

giene and quality. With the right kind of tech-

nology, small scale dairy platforms can grow 

their farms and assure customers about the pu-

rity of their milk,” says Mittal of Mr. Milk. Ac-

cording to him this will aid the sector in mitigat-

ing the wastage of milk. 

At the same time, even if India is the largest 

milk producing nation, because of its large cat-

tle population, it doesn’t have high milk produc-

tivity. 

According to him, 80 per cent of Indian cattle 

are owned by farmers with a herd size of up to 

four animals with little automation and infra-

structure. Moreover, the poor genetics of the 

herd also leads to low milk productivity.  

Parallel to this, the appetite and demand for 

dairy products is on the rise too. 

According to the National Dairy Development 

Board (NDDB), the demand for milk and milk 

products will surge up to 266.5 million metric 

tonnes by 2030. 

This is owing to the growing urban population, 

an expanding middle class with a high disposa-

ble income, and consumers seeking out healthy 

food options. The advent of COVID-19 has also 

triggered a change in the consumption pattern 

of dairy products including curd, paneer, ghee 

and other cheese variants. 

However, the supply side is not yet equal to this 

challenge of fulfilling this ever-growing demand. 

According to Kini, the demand for milk is grow-

ing at 6 per cent annually in India but supply is 

growing at only 4 per cent. “To meet the in-

creasing demand for milk and ensure that India 

is self-dependent about milk production, there 

needs to be more productivity. Hence there is a 

need for a second white revolution. The gap be-

tween this supply and demand can be ad-

dressed by adopting innovative dairy farming 

practices,” he opines. 



Also, most of India’s dairy presence remains in 

rural areas which lack a continuous and reliable 

power supply. Here, milk chilling is one of the 

major hurdles for farmers. 

But on the other side, it also presents a huge 

opportunity for the dairy segment, according to 

Mehta. 

As per the projections of the government’s Na-

tional Action Plan, there is a requirement of 

8,80,000 rapid milk chillers in India, and this 

translates into a $3 billion opportunity. 

Another challenge for India is to enhance its ex-

port share in the global market. 

Currently, India’s exports share in the world is 

meagre—0.36 per cent. 

The goal is to take this share up to 10 per cent. 

Another aim is to double the processing capac-

ity from 53.5 million metric tonnes (MMT) to 

108 MMT by 2025. The government, in its 

roadmap for 2025 for the dairy sector also aims 

to increase value added products from 23 per 

cent to 40 per cent. 

India’s export of dairy products to the world 

was 51,421.85 MT, worth Rs. 1,341.03 crores or 

US$ 186.71 million during the year 2019-20. 

Adulteration is yet another very prominent is-

sue for the milk sector. 

Milk is tainted either intentionally or accidently 

during the production and processing of milk. 

Milk adulteration is primarily an economic act 

used to generate extra income. However, the 

primary reasons for adulteration are the de-

mand and supply gap, the inability to meet ur-

ban demand, a lack of milk purchasing capabil-

ity, the lack of a systematic approach to milk 

production, and the desire to extend the shelf 

life of milk. 

There have been numerous reports of milk 

adulteration in the past and the government is 

now taking care of such issues. 

However, the stakeholders are unanimous in 

their belief that technology solutions can assist 

in mitigating all of the dairy industry’s chal-

lenges. While digitalisation will play a crucial 

role in making the transformation possible. 

 

 

Cadbury Clarifies Over Beef Row, Says 'products Sold In India Don't Contain Gelatine' 
18th July, 2021 23:05 IST 

https://www.republicworld.com/business-news/india-business/cadbury-clarifies-over-beef-row-says-products-

sold-in-india-dont-contain-gelatine.html 

 
 section of netizens are sharing a 

screenshot from a website on social 

media platforms, particularly on Twit-

ter and Facebook, that says that Cadbury choco-

late includes gelatine, which means it is derived 

from animals. Several people have shared this 

message to claim that Mondelez International's 

products sold in India contain beef. 

"Please note, if any of our products contain gel-

atine in the ingredients the gelatine we use is 

halal certified and derived from beef," the 

screenshot claimed. 

"Is this true @CadburyUK? If yes, Cadbury de-

serves to be sued for forcing Hindus to consume 

halaal certified beef products. Our ancestors & 

Gurus sacrificed their lives but didn't accept 

eating beef. But post "independence" rulers 

have allowed our Dharma to be violated with 

impunity," a netizen tweeted. 
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Dinshaw’s launches Gir cow milk, no claims on A2 yet 
Jul 17, 2021, 04:50 IST 

https://timesofindia.indiatimes.com/city/nagpur/dinshaws-launches-gir-cow-milk-no-claims-on-a2-yet/arti-

cleshow/84485710.cms 

 
agpur: Dinshaw’s, one of the major 

milk brands in the city, is now eyeing a 

niche market out of the rising popular-

ity of Gir cow. The company has come up with a 

brand of exclusive Gir cow milk. At the same 

time, it is also not being marketed as A2 milk — 

the tag which is given by a number groups push-

ing milk of indigenous bovine. 

It’s being claimed by independent groups that 

the Indian breeds have A2 milk, which is benefi-

cial as against the ‘harmful’ A1 milk of foreign 

breeds like Jersey and Holstein. “However, 

there is no lab available to certify A2 or A1. So, 

it is just being marketed as Gir cow milk,” Ajay 

Upadhyaya, vice-president of Dinshaw’s Dairy 

Foods Private Limited. 

The push for indigenous breed of cow by enthu-

siasts has made the Gir cow from Saurashtra re-

gion of Gujarat famous. Much before it was pro-

moted in India, Brazil had imported the breed 

and after the selection it has developed high 

milk yielding animals. 

“The plan was under consideration for almost a 

year. We had been getting inquiries for cow 

milk. Finally, the new product was launched,” 

said Upadhyaya. 

There are company’s chilling centres in pockets 

of Wardha and Nagpur districts where the Gir 

cow’s milk is available. It was decided to buy it 

separately and market it as an independent 

brand, said Upadhyaya. The milk is stored in 

separate tanks. 

Initially, around 10,000 litres of Gir cow milk is 

being procured. As against this, Dinshaw’s on 

the whole buys nearly 2 lakh litres daily. The de-

mand for Gir cow milk at present is at 2,000 to 

2,500 litres. The milk price is slightly higher than 

the other varieties, he said. 

Gir cow is not new to the region. There are set-

tlements of ethnic herdsmen from Gujarat, who 

have been living here for at least four decades 

after droughts in their home state forced their 

migration. The herdsmen have been the tradi-

tional breeders of the Gir cow as they belong to 

Saurashtra where the breed belongs to. 

In Vidarbha, the herdsmen have been selling 

the milk to local dairy processing units, includ-

ing some major brands. “The milk is poured at 

the collections centres and fetches the same 

rate as others,” said Ramabhai Jograna, a 

herder from Katol. 

Jograna said according data collected by his 

community, there are 20,000 Gir cows in Nag-

pur district alone. The milk yield would be 

around 1.5 lakh litres a day. The herder also 

said his people, who have been supplying Gir 

milk for years, should also get the recognition. 
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Stabiliser to help prevent separation of nutrients in fortified milk products 
Friday, 16 July, 2021, 14 : 00 PM [IST] 

http://www.fnbnews.com/Top-News/stabiliser-to-help-prevent-separation-of-nutrients-in-fortified-milk-products-

64591 

ny material that is added to a food to 

achieve a desired effect is referred to 

as a food ingredient. Food additives, 

which are chemicals added to foods for specific 

technical and/or functional objectives during 

manufacturing, storage, or packaging, are re-

ferred to as food ingredients. 

Food additives are divided into two categories: 

direct and indirect. Direct food additives are 

used to provide foods certain technical or func-

tional properties. This category includes stabilis-

ers, which are used to assist avoid the separa-

tion of nutrients in fortified milk products. The 

addition of a little amount of stabilisers to a 

dessert gives it the body and texture it needs. 

The majority of stabilisers are designed to ex-

tend the shelf life of foods by protecting them 

against microbial assault. Food grade stabilisers 

are what they're called. 

Alginic acid (C6H8O6), which is produced from 

algae, is also a popular food stabiliser. It's often 

used in sweets and syrups, as well as a dessert 

topping. Carrageenan, on the other hand, is an 

anionic hydrocolloid that is categorised as ad-

sorbing polysaccharides and is found in a variety 

of dairy products. 

Agar Agar is a thickening made from algae that 

is frequently used in cuisine. Gum might also be 

a naturally occurring polysaccharide derived 

from the seeds of the legume Cyamopsis tetrag-

onal (L.), which has a backbone of 1, 4-ß-D-man-

nose and a side chain of 1, 6-a-D-galactose, with 

a galactose: mannose ratio of 1:2. 

It's utilised as a thickening and stabilising ingre-

dient in acidic goods like yoghurt because of its 

very viscous colloidal dispersion characteristic. 

The polysaccharide hydrocolloid compound of 

ß-1-4-glucose polymers with broad food ap-

plicability might also have Carboxymethylcellu-

lose (CMC). Gelatine may also be a collagen-de-

rived natural stabiliser produced extensively 

from pigskin, cow hide or cattle bones (called 

ossein). 

It is the finest yogurt-related gelling/thickening 

agent and provides strong resistance to synere-

sis. Pectin (C6H10O7), a refined water-soluble 

colloidal carbohydrate product, is an injection 

of aqueous extraction of the edible material 

(typically citrus fruit or apples). It is used in 

dairy products as stabilisers. 

These stabilisers work wonders in keeping forti-

fied components from reacting unintentionally 

with nutrients and other substances. They re-

tain the nutrients in suspension by preventing 

them from sediment. 

Stabilisers help cocoa stay suspended, give it a 

uniform look and texture, and help it release its 

flavour. In brief, high-rheology products with 

outstanding texture and body, appearance, con-

sistency, mouthfeel, and a longer shelf life are 

frequently made using stabilisers or thickeners. 

Furthermore, a comprehensive knowledge of 

these stabilisers' chemical and physical interac-

tions with proteins, caseins, lipids, and water is 

required. 

In the production of yoghurt and many other 

products, a single stabiliser or a combina-

tion/blend of stabilisers is employed. The goal 

of combining stabilisers is to better understand 

a certain function, or, in most cases, to over-

come one of the compound's limiting character-

istics. 

A single stabiliser may be suitable for the pro-

duction of fruit-flavoured yoghurt, but it will not 

be ideal for the production of other high-rheol-

ogy products. Thus, the choice of a certain type 

of stabiliser for a given type of product is influ-

enced by a number of criteria, including the sta-

biliser's impact or mode of action, functional 
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characteristics, and the optimal concentration 

of the stabilisers to be employed. 

Milk fortification with micronutrients is effec-

tive in resolving nutritional deficiency issues in 

people. It can boost the product's palatability 

and sensory appeal. The studies show that 

widespread usage of fortified milk products im-

proves people's health in geographically defined 

locations across the world. 

To date, iron, iodine, all sorts of vitamins, fish 

oil, probiotics, conjugated linoleic acid, casein-

ate, and fibre have been added to milk and milk 

products to improve the quality of life to some 

extent. 

Because it became more evident that calcium 

intakes were poor in many populations, the 

number of calcium-fortified foods has gradually 

increased throughout time. Calcium salts that 

are more soluble, such as citrate malate or glu-

conate, are commonly used to strengthen juices 

and other drinks. 

To fortify milk, tribasic phosphate is utilised, as 

well as carbonate or lactate, and gums (e.g. car-

rageenan, guar gum) must be added to prevent 

the calcium salt from sediment. These calcium 

compounds can also be added to yoghurt and 

cottage cheese. 

Soya drinks are sold as a substitute for cow's 

milk in developed countries and certain Asian 

countries, and they should be fortified with cal-

cium as well. Soya drinks supplemented with 

calcium gluconate or lactogluconate can benefit 

from stabilisers like sodium hexametaphos-

phate or potassium citrate. 

Calcium salts can produce unpleasant colour, 

texture, and stability changes in some foods by 

enhancing the cross-linking of proteins, pectin, 

and gums. Calcium fortifiers can also make 

chocolate drinks darker in colour. 

 

 

GCMMF to get ₹50 per kg for SMP exports for next six months 
JUL 16, 2021 

https://dairynews7x7.com/gcmmf-to-get-%e2%82%b950-per-kg-for-smp-exports-for-next-six-months/ 

 
he subsidy support is fixed at ₹50 per kg 

of SMP with a ceiling of ₹150 crore for 

the entire scheme, which will be active 

for a period of six months starting July 1 to De-

cember 31, 2021. 

Notably, international SMP prices have fallen by 

about 9.5 per cent since May 2021 to USD 3,126 

per tonne, which works out to ₹200-230 per kg. 

The cost of production for Gujarat dairies is 

around ₹250 per kg, thereby causing a net loss 

of up to ₹50 per kg. The financial support will be 

routed through Gujarat Cooperative Milk Mar-

keting Federation Ltd (GCMMF), a federation of 

18 district dairy unions, selling dairy products 

under Amul brand. 

Speaking to Businessline, Shamalbhai Patel, 

Chairman, GCMMF welcomed the move and 

termed it to be in the interest of the dairy farm-

ers of the State. “Our dairy farmers were losing 

₹50 for each kg sold in the international market. 

The cost of production for SMP is around ₹250, 

where as international prices have plummeted 

to ₹200-230 now. The State government has 

provided support at a right time, when we are 

sitting on a huge pile of SMP stocks .” 

FOB rates hiked 

In a further assurance for better realisation 

from exports, the Gujarat Government has also 
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hiked the rate for freight on board (FOB) for 

SMP from earlier ₹180 per kg to ₹200. 

R S Sodhi, Managing Director, GCMMF com-

mented that the increase in FOB limit would im-

prove the realisations from SMP exports. “The 

hiked FOB would mean that we would be able 

to realise ₹50 per kg benefit in full. This will sta-

bilise the prices of milk and will bring back the 

realisations to the pre-Covid levels and ulti-

mately benefit the dairy farmers.” 

The SMP stocks with the cooperatives is cur-

rently estimated at around 1.4 lakh tonnes. 

With the incentive support, Gujarat’s dairies 

would be able to sell around 30,000-50,000 

tonnes of SMP in the international market, Pa-

tel added. 

Duration of benefit is six months 

“The Government has responded to the re-

quests made by the GCMMF in this regard and 

hiked the FOB rates for SMP. Chief Minister Vi-

jay Rupani has approved the financial assistance 

scheme for SMP exports for a period of six 

months starting from July 1, 2021 to December 

31, 2021,” a State Government communique in-

formed here. 

Earlier on two separate occasions – during 2018 

and last year due to Covid-19 lockdown follow-

ing SMP glut in the pipeline – the Gujarat Gov-

ernment had announced similar export incen-

tives for SMP. “This will protect our dairy pro-

ducers and farmers from international fluctua-

tions in the SMP prices and assure them remu-

nerative returns,” said Rupani. 

 

Snack Happy with New Immune-Boosting Cheese Balls: Chip-Chip Hurray 
JUL 16, 2021 
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hip Chip, Horray! The Good Crisp Com-

pany , a brand of better-for-you chips in 

the classic-canister shape announced 

today the launch of Cheese Balls. Made with 

clean and simple ingredients, Cheese–Balls offer 

immune-boosting-properties to help consum-

ers-develop a better relation-chip with their 

snacks. Known for their delicious take on the 

classic stacked chip; The Good Crisp Com-

pany creates snacks that deliver in taste with-

out guilt and the new Cheese Balls are no ex-

ception! 

Source of inspiration 

The Good Crisp Company Cheese Balls were in-

spired by Founder and CEO; Matt Parry’s experi-

ence seeing his daughter undergo chemother-

apy treatments for Leukemia. Witnessing the 

power of the immune system first-hand; Matt 

wanted to create a snack that was as beneficial 

to health as it was delicious. Cheese balls were 

a favorite of Matt’s growing up, but before 

sharing them with his daughters; he wanted to 

clean up the ingredients to provide a healthier 

alternative that people could feel good about 

eating. In doing so, The Good Crisp Com-

pany took out all of the nasty-stuff and added 

an immune-boosting ingredient called 

Wellmune. This incredible, clinically proven in-

gredient helps strengthen the immune system 

and enhances its key functions. 

The Good Crisp Company Cheese Balls are non-

GMO, gluten-free, and made with all-natural in-

gredients providing a cleaner version of an age-

old, household favorite snack. Cheese Balls are 

available in two scrumptious flavors – Cheddar 

and Aged White Cheddar – and are sold in the 

brand’s iconic canister shape, making it a con-

venient snack at home or on the go. Sure to be 

a hit with families, nostalgic snackers, and 

health-conscious foodies alike, Cheese Balls are 
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made good, taste good, and make you feel 

good. 

Nutritious snack option 

“With Cheese Balls, we are thrilled to offer a 

nutritious new snack that doesn’t compromise 

on flavor and can be easily incorporated into 

the family routine without guilt” said Matt 

Parry, Founder and CEO of The Good Crisp Com-

pany. “My family’s health was at the forefront 

when developing this product and with the in-

clusion of Wellmune; we hope to bring families 

an immune-boosting snack that they can feel 

great about eating!” 

The Good Crisp Company Cheese–Balls are 

available online at the company’s-website and 

will be coming soon to select retailers. Cheese 

Balls can be purchased in 2.75oz canisters 

for $4/each. 

About The Good Crisp Company 

Inspiration struck in 2014 when Founder and 

CEO Matt Parry began his gluten-free journey; 

switching to a strict FODMAP diet and saying 

goodbye to some of his favorite go-to snacks, 

like chips. In changing his diet for his own 

health reasons, he realized his three little girls 

would be influenced by his eating habits and 

wanted to find a snack that kids would love to 

eat and parents would feel good about giving. 

He began crafting a recipe for the tastiest, natu-

ral chip he could muster. 

The result is The Good Crisp Company, a clean-

label, gluten-free canister chip that families eve-

rywhere can enjoy. The Good Crisp Com-

pany has created a stacked chip that brings nos-

talgia with all the taste and none of the junk! 

Each canister contains chips that are made with 

clean and simple ingredients and deliciously ab-

sent of gluten, MSG, artificial flavors and colors, 

and the top eight common allergens: egg, 

wheat & gluten, peanuts, tree nuts, fish & shell-

fish, sesame seeds, mustard, celery, soy. 
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22,000 litre adulterated milk destroyed 
July 30, 2021 

https://www.thenews.com.pk/print/870591-22-000-litre-adulterated-milk-destroyed 

AHORE:Punjab Food Authority (PFA) de-

stroyed 22,000 litres of adulterated milk 

here on Thursday. Officials said a major 

operation was carried out against the sellers of 

adulterated milk under the leadership of DG 

Food Authority Rafaqat Ali Niswana. They said a 

milk supply dairy shop was raided and 22,000 li-

ters of adulterated milk was destroyed while 5 

chillers were seized. Officials said a case was 

registered at Kot Noor Shah Ferozwala Police 

Station for preparing fake milk by mixing chemi-

cals and powder in large mixer machines. Offi-

cials said the checking was done with the help 

of a modern lacto scan machine. 

 

Potato Milk May Be the Most Climate-Friendly Dairy Alternative Yet 
July 29, 2021 

https://www.foodandwine.com/news/potato-milk 

n late 2017, Swedish food researcher and 

Lund University professor Eva Tornberg re-

vealed that she'd found a way to turn ordi-

nary potatoes into a surprisingly rich and 

creamy milk-like drink by blending them with 

rapeseed oil and heating that combination in a 

hyper-specific way that she didn't describe in 

detail — for reasons that are about to become 

super-obvious. 

Tornberg tested her omega-3 rich potato 

"emulsion" in her lab and in a factory, and she 

hoped that the ultra-sustainable, vegan-

friendly, dairy replacement drink would be 

available in retailers within the next year. "[Ve-

gans] can have a hard time getting the vital fat 

omega-3, which is mostly found in fatty fish," 

Tornberg said in a statement released by the 

University. "For them and others, the product 

can serve as an alternative to flaxseed and rape-

seed oil or health supplements." 

It took slightly longer than a year, but 

Lundberg's potato milk is finally on the market 

— although, at least for now, it's only available 

for purchase in parts of Sweden and China, and 

through Amazon in the United Kingdom. (It's 

also being sold under the brand name DUG, and 

isn't just known as a "potato emulsion" any-

more.) 

There are three different varieties of DUG: Orig-

inal, Unsweetened, and a Barista version which, 

according to the company's website, "foams 

just the way you want it to," making it "the per-

fect choice for all the pro (and non-pro) baris-

tas." And, in addition to being dairy-free, DUG is 

also gluten-free, nut-free, soy-free, and con-

tains no added sugar. 

But what DUG seems to be most proud of is the 

sustainability that comes from being made from 

potatoes — and it's not bashful about compar-

ing itself to some of its competitors. According 

to DUG, growing potatoes is "twice as efficient" 

from a land-use perspective as growing oats 

(and that's a sly comparison to oat milk, includ-

ing their fellow Swedes at Oatly), growing pota-

toes require 56 times less water than an equiva-

lent acreage of almonds, and planting potatoes 

in a field has a significantly smaller "climate im-

pact" than using that same field to raise dairy 

cattle. 

"We have a good product that we are proud 

of," Thomas Olander, the CEO of DUG's parent 
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company Veg of Lund said, according to Veg-

News. "Our choice to use potatoes as a base 

means that we have a super-sustainable drink. 

Potatoes don't need much to grow at all, mak-

ing them a super-sustainable crop compared to 

others like soybeans, almonds or oats. Not to 

mention dairy products." 

 

 

Dairy prices fell for a 7th consecutive global auction 
JUL 22, 2021 

https://dairynews7x7.com/dairy-prices-fell-for-a-7th-consecutive-global-auction/ 

 
he global dairy trade price index 

dropped 2.9 per cent from the previous 

auction a fortnight ago. The index is sit-

ting 19 percent higher than at the same time 

last year after sharp gain earlier this year. 

The average price for whole-milk-powder, 

which has the most impact on what farmers are 

paid, fell 3.8-percent-to-an-average-US$3730 a 

tonne; and sits 16 per cent higher than at the 

same time last year. Skim milk powder fell 5.3 

per cent to an average US$2971/t; and is 11 per 

cent higher than a year ago. 

“These are some sharp price drops, with both of 

the milk powders seemingly in free-fall at this 

point;” said NZX dairy analyst Stuart Davison. 

“But at the same time, we are coming off of 

price highs; and there was going to be a point 

where markets started to balance; this seems to 

be what we’re seeing now.” 

China’s dairy demand 

The earlier spike higher in dairy prices was 

largely as a result of demand from China where 

a wealthier population and increased focus on 

health and wellbeing after the Covid-19 pan-

demic stoked demand for better nutrition. The 

strong demand relative to supply prompted 

Fonterra to offer a record opening price of 

milk  for farmers this season. 

Fonterra factors in fat and protein levels in milk 

when buying it off farmers. 

The co-operative’s opening forecast for the 

farmgate milk price is between $7.25 per-kilo-

gram of milk solids to $8.75 per kgMS; with a 

mid-point of $8 per kgMS. Its previous highest 

ever opening price was $7 per kgMS. 

“This result will have a negative-effect-on-the-

farm-gate milk price forecast and will put a 

dampener-on-the season’s-outlook for farmers 

on the ground.” 

Prices fell at the latest-auction-for every com-

modity traded except-cheddar; and demand for 

both milk powders was below levels seen at the 

last auction, he said. 

ASB economist Nat Keall lowered his farmgate 

milk price forecast to $7.90 per kgMS, from 

$8.20 per kgMS, following the auction. 

Future delivery 

Prices on the auction platform for future deliv-

ery dates had shifted from being broadly flat to 

“a marked downward slope,” Keall said. 

“It’s a clear sign that prices are now losing mo-

mentum as we get deeper into the season and 

may reflect the fact that stockpiles are now 

much better covered after the frenzy earlier in 

the year,” he said. 

While he had not expected the high prices to be 

sustained, they were falling faster than he had 

anticipated, Keall said. 
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SUPPLIEDWestpac senior agri economist Na-

than Penny says there is downside risk to his 

milk price forecast. 

Westpac senior agri economist Nathan Penny 

said the overnight price drop and increased un-

certainty around Covid-19 due to the delta vari-

ant and a global resurgence in Covid cases intro-

duced downside risks to his forecast for this 

season of $8 per kgMS. 

“The renewed Covid concerns have clouded 

what was previously a very rosy picture,” Penny 

said. “It will take some time to digest what this 

means for dairy markets and prices. 

Risks to the milk prices 

“We’ll be keeping a close eye on Covid and 

dairy demand developments over the coming 

weeks, with a particular focus on key dairy mar-

kets in Asia.” 

The risks to the milk price had clearly shifted to 

the downside, he said. 

Penny noted that prices fell even though Fon-

terra had reduced the volume it offered on the 

platform. Normally that would have led to a 

temporary lift in prices, he said. 

The European Union is coming off its peak milk 

production period, while New Zealand is head-

ing into its peak milk production months. 

It appeared that the New Zealand winter had 

been colder than in recent seasons, and when 

combined with a lack of winter feed, that could 

mean a quiet start to production, he said. 

 

 

Raw Milk: To drink or not to drink? 
July 22, 2021 

https://ocj.com/2021/07/raw-milk-to-drink-or-not-to-drink/ 

 
n my educated opinion, whole milk is cer-

tainly a healthy choice, for children and par-

ents. But raw, unpasteurized milk? …. Ehh-

nnn-ttt! (If you’re wondering, that’s my guess at 

how to spell the sound the wrong answer 

buzzer makes on a TV game show.) It’s what 

you hear before a contestant is sent off the set 

with a consolation prize, like a case of Rice-a-

roni. 

Researchers at UC-Davis in California agree with 

the game show judge’s call on this one. And 

they go even further in a study, in which they 

conclude that the natural bacteria in raw milk 

take on a generous dose of antimicrobial (anti-

biotic) resistant genes when the milk is left out 

of the fridge and allowed to warm to room tem-

perature. 

Their study recommends that if you’ve got raw 

milk — and a desire to drink it — you should 

keep it in your refrigerator until you’re ready to 

pour a glass. That will lessen the risk that you’ll 

end up chugging a load of bacteria with antibi-

otic-resistant genes — and passing that antibi-

otic resistance to yourself and anyone you 

share your milk with. The same goes for raw 

milk you use in a recipe or that comes in con-

tact with other food, because antimicrobial-re-
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sistant genes that develop in raw milk can trans-

fer to other bacteria-containing food in your 

kitchen. 

When unpasteurized milk is not properly refrig-

erated, the antimicrobial-resistant genes that 

develop in the milk are transferred to anyone 

who drinks the milk or eats a recipe made with 

the milk. This leads to antibiotic-resistant organ-

isms in anyone who consumes adulterated, 

room temperature unpasteurized milk.  

Is it any wonder that we have methicillin-re-

sistant Staphylococcus aureus (MRSA), antibi-

otic-resistant Strep, and a whole host of other 

antibiotic-resistant bugs? Most hospitals are 

plagued with MRSA and other equally deleteri-

ous pathogens in spite of all the precautions 

they take.  

Many people, including young parents, believe 

that unpasteurized milk is healthier for children 

because of claims by many foodies that raw 

milk contains healthy probiotics. While antibiot-

ics kill infections, probiotics promote better 

health. Probiotics, which are found in yogurt 

and other fermented foods and dietary supple-

ments, promote good bacteria to grow, to aid 

digestion, general nutrition and health. In fact, 

many of the microorganisms in probiotics are 

the same or similar to the good, health-promot-

ing microorganisms that naturally live in your 

body. 

However, in their commentary, the UC-Davis re-

searchers expressed surprise over their findings 

regarding probiotics in raw milk. The unpasteur-

ized milk they studied did contain probiotics, 

but in such small amounts that they provided 

little benefit.  

You’d be better off consuming active live cul-

ture yogurt, which do provide probiotics to pro-

mote good health. Yogurt is made by adding 

beneficial bacterial cultures that are known for 

their probiotic properties and benefits. 

I must admit that unpasteurized milk has good 

attributes. For one, the taste. From drinking un-

processed milk from the cows on the farm 

where I grew up, I remember it tasting better 

than store-bought milk. Also, raw milk from 

small dairies typically has higher butterfat con-

tent — 4.0% or higher, compared to 3.25% in 

processed milk.  

But whatever good qualities it may have, raw 

milk must be pasteurized to prevent develop-

ment of antibiotic-resistant genes that are eas-

ily transferred to other food and to the people 

who drink it. 

I bet readers — other than those of my long 

shelf life — don’t know what clabber is. For you 

young’uns, it’s sour milk that thickens or curdles 

after being set out at room temperature. It’s 

sour-tasting and lumpy. I’ve jokingly told my 

students that drinking clabber is best accom-

plished by people who have a gap between 

their front incisors, to screen out like Michael 

Strahan of football and TV fame did so the 

lumps can be screened out. I know my tooth 

gap does the trick. 

The UC-Davis researchers reported that some 

consumers intentionally leave their milk sitting 

out of the refrigerator to ferment and clabber. 

This practice, one of the co-authors said, likely 

adds a high concentration of antimicrobial-re-

sistant genes to their digestive system. 

Clabber may be healthy for you, if you inoculate 

it with yeast cultures similar to those used in 

baking bread. However, it is risky when raw milk 

is allowed to become warm without first being 

inoculated with an appropriate bacterial cul-

ture.  

Last month I wrote about the health benefits of 

drinking camel’s milk. Maybe I could get a 

“twofer” health benefit if I clabbered camel’s 

milk. But probably I’d be better off pouring that 

idea right down the drain. 

 

 



Covid: Ivermectin, milk among Indonesia's unproven 'cures' 
20 July 

https://www.bbc.com/news/world-asia-pacific-57838033 

 
ospitals are struggling to cope with 

soaring numbers of patients and short-

ages of oxygen, and people are in-

creasingly desperate to get help for sick family 

or friends. 

We have looked at some examples of health 

misinformation being shared. 

1. Claims that an anti-parasite drug has been 

approved 

There have been growing numbers of Indonesi-

ans sharing claims about using the anti-parasitic 

drug, Ivermectin. 

Interest surged after local media reports said in-

correctly that the Indonesian authorities had 

granted it emergency approval. 

But the drug is still undergoing trials, and is so 

far unproven as a cure for Covid. 

The reports were based on a 15 July statement 

issued by the Food and Drugs Authority of Indo-

nesia (BPOM). 

But shortly afterwards, BPOM's head, Penny 

Lukito, told local media that no emergency ap-

proval had been given to Ivermectin. 

The confusion arose because the medicine was 

put on a list together with other drugs, two of 

which did have emergency approval. 

Ms Lukito explained that Ivermectin was in-

cluded because it's undergoing clinical trials at 

eight hospitals, but the results are not expected 

until October and no approval has been given 

so far. 

Ivermectin was already being promoted as a 

treatment by some public figures, despite the 

World Health Organization's (WHO) warning 

that it should be used only under certain clinical 

settings. 

Health practitioner Reza Gunawan has been 

promoting Ivermectin on his Twitter account, 

where he has more than 350,000 followers. 

When we asked him why he was doing this, he 

replied: "Ivermectin is relatively safe, low cost, 

effective, fast and easy to implement, and can 

complement the ongoing vaccination pro-

gramme." 

He added that he is not a medical doctor. 

The manufacturer, Merck, has said that there is 

no scientific study as yet that proves Ivermectin 

works against Covid-19. 

Dr Dicky Budiman, an epidemiologist at Austral-

ia's Griffith University, has said it should not be 

used unsupervised, and that there could be 

"very serious side effects if it is not used under 

a doctor's supervision". 

There are quite a few countries, including the 

UK, investigating it as a possible treatment. 

2. Claims that a milk brand produces antibodies 

Several videos showing Indonesians rushing to 

buy up Nestle's Bear Brand milk have gone viral. 

This happened after claims emerged on social 

media and WhatsApp groups that drinking this 

brand of milk could produce Covid antibodies. 

The price of the milk shot up by 455%. 

It is unclear where this claim originated, and 

there's no evidence that drinking milk can pro-

duce Covid antibodies. 

Nestle in Indonesia told the BBC that the com-

pany has never claimed their product can gen-

erate a Covid antibody response, which can only 

come from a vaccine or a previous infection. 

3. Immunity 'boosters' and natural remedies 

Social media posts are being widely shared 

about a product called propolis, described as an 

immunity booster. 
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Dairy research improves production for industry 
Jul 18, 2021 

https://www.tahlequahdailypress.com/news/dairy-research-improves-production-for-industry/article_9f34f6a7-

d04d-5ff6-bb5f-4687f401eced.html 

 
TILLWATER - The overall goal of OSU 

dairy research is to improve the effi-

ciency of dairy production, according to 

Department of Animal and Food Sciences re-

searchers Andrew Foote and Leon Spicer. 

"Our research is about providing new 

knowledge and tools needed to help dairy farm-

ers raise healthier cows that produce high-qual-

ity milk more efficiently," Spicer said. 

Foote recently submitted the results of a 2019 

study to the Journal of Translational Animal Sci-

ence on improving a dairy cow's transition into 

the lactation period. He studied the impacts of 

using a new hydroxy form of vitamin D in a dairy 

cow's diet. When cows begin lactating, they do 

not get enough calcium, which can have dra-

matic effects on their immune systems. Produc-

ers usually manipulate the minerals in a cow's 

diet during the few weeks prior to calving so the 

animal is better able to absorb calcium. 

The vitamin D supplement increased milk pro-

duction in cows in the first month of produc-

tion. Researchers are looking into the physiolog-

ical mechanisms that led to the increased milk 

production. Foote will be presenting results of a 

2020 study regarding a dietary supplement for 

dairy cows on a robotic milking system at the 

American Society of Animal Science conference 

this summer. 

The OSU Ferguson Family Dairy Center opened 

a robotic milking system in October 2020. Foote 

said dietary pellets are used with robotic milk-

ing systems to coax dairy cows into the robotic 

system and to make them stand still while being 

milked. 

The research entailed feeding no pellets to one 

group of cows, while feeding two different 

amounts per day to two other groups. The 

amount each cow ate per day was measured by 

a feed bunk. Foote said the key is to make sure 

dairy cows are getting the right amount of 

starch and protein, so researchers looked at 

whether feeding the pellets to the dairy cows 

affected their dietary needs. 

Foote said the mixed diet intake of the cows re-

ceiving pellets declined significantly, which "told 

us that when we feed cows the pellets, we likely 

need to reformulate their mixed diet to make 

sure we are meeting their protein requirements 

and not giving them too much starch." 

However, adding the pellets had no negative ef-

fects on milk production. Researchers will fol-

low up with altered mixed rations to determine 

the amount of protein and corn that needs to 

be present in a cow's mixed rations when they 

also consume pellets. There will likely be a fol-

low up study to determine how increasing 

amounts of pellets affect the digestibility of a 

cow's diet. 

Spicer will be presenting summer 2020 research 

at the ASAS conference in which he and fellow 

researchers regularly fed Bacillus subtilis bacte-

ria to dairy cows to determine if it impacted 

milk production and milk components, such as 

milk fat and milk protein percentage. 

Treated cows showed a .5 percent increase in 

milk fat from 4 percent to 4.5 percent. 

"We calculated that this would be a $236 in-

crease in gross income per cow per lactation or 

a $23,607 per 100 cow herd increase in gross in-

S 

https://www.tahlequahdailypress.com/news/dairy-research-improves-production-for-industry/article_9f34f6a7-d04d-5ff6-bb5f-4687f401eced.html
https://www.tahlequahdailypress.com/news/dairy-research-improves-production-for-industry/article_9f34f6a7-d04d-5ff6-bb5f-4687f401eced.html


come per year," Spicer said. "The other im-

portant aspect we found was their feed effi-

ciency increased. They were eating less food to 

produce the same amount of milk as the non-

treated cows." 

 

Price of milk goes up by Rs 3 per litre in Guwahati 
Jul 17, 2021, 13:55 IST 

https://timesofindia.indiatimes.com/city/guwahati/price-of-milk-goes-up-by-rs-3-per-litre-in-guwahati/arti-

cleshow/84496155.cms 

UWAHATI: After the hike in prices of 

fuel, LPG cylinder and kitchen essen-

tials, the price of milk went up by Rs 3 

per litre in the capital city from Friday. 

Earlier, a litre of milk was being sold for Rs 51 in 

the wholesale market and 53 litre in retail. Now, 

a litre of milk will be sold for Rs 54 per litre in 

wholesale and Rs 56 per litre in retail markets in 

the city. 

The Greater Guwahati Dairy Business Associa-

tion president Padam Basnet said the decision 

to increase the price has been taken after a hike 

in prices at source. “The dairy farms have in-

creased the prices. We are just businessmen. 

We have also no option than to increase the 

prices.” A total of 1.60 lakh litres of milk are 

sold in Guwahati per day involving a total of 520 

people. Meanwhile, the hotel owners of the city 

have indicated a hike in prices of sweets and 

other milk products soon. 

Basnet said, “The Brihattar Guwahati Gou Palak 

Sangstha (BGGPS) informed us in writing in April 

this year that it would hike the prices of milk. 

However, the matter was kept on hold after we 

requested not to take such a decision 

amid Covid-19 situation. But, this time, they 

have increased the price.” It may be mentioned 

that an LPG cylinder costs Rs 883, petrol Rs 99 

per litre and mustard oil Rs 200-220 per litre in 

the city. Increase in fuel prices has affected the 

prices of vegetables and other essential items 

also. 

 

 

Food Authority Takes Action On Counterfeit Beverages, Adulterated Milk 
Sat 17th July 2021 | 04:30 PM 

https://www.urdupoint.com/en/pakistan/food-authority-takes-action-on-counterfeit-be-1305171.html 

ESHAWAR, (UrduPoint / Pakistan Point News - 17th Jul, 2021 ) :The Khyber Pakhtunkhwa Food 

Safety Authority Saturday seized more than 4,000 liters of counterfeit beverages from a vehi-

cle during a blockade at Charsadda Motorway Interchange and imposed heavy fines on the own-

ers. 

According to Director General Khyber Pakhtunkhwa Food Safety Authority Shah Rukh Ali Khan, on the 

direction of Minister Food Atif Khan, operations are underway to ensure food quality in the province. 

According to the Food Safety Authority, dozens of dead chickens were recovered from a vehicle during 

the blockade in Charsadda. During the inspection, milk samples were taken from several vehicles and 

tested on the spot and 45 liters of substandard milk was destroyed. 

According to the Food Safety Authority, during the operation in College Town area of Kohat, a large 

quantity of counterfeit drinks were recovered from a shop, on which the concerned shop was sealed 

and heavy fines were imposed on the owners. 
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Similarly, on two complaints received from the Complaints Cell, one fast food point was heavily fined 

for poor hygiene, while the other complaint was sent to food analysis labs for lab tests with samples of 

jaggery from different shops. 

During the inspection in Haripur, milk samples were tested on the spot, 600 liters of adulterated milk 

was destroyed on the spot and four shops were sealed and heavy fines were imposed. 

According to the Food Authority, food-related businesses were also inspected in Taro and Pabbi areas 

of Nowshera. More than 500 liters of substandard beverages were seized and destroyed during the op-

eration, while heavy fines were imposed on the owners. During the inspection, notices were issued to 

several businesses for improvement. 

 

 

 

Back to Her Roots: Iowa Dairy Farmer Shines 

July 16, 2021 

https://www.dairyherd.com/news/education/back-her-roots-iowa-dairy-farmer-shines 

 
our years ago, sixth-generation dairy 

farmer Megan Kregel returned home to 

her family’s dairy farm in Clayton 

County, Iowa. This was something Megan ini-

tially postponed as other opportunities in the 

dairy industry presented themselves. However, 

Megan missed the cows. “And the timing to re-

turn home to the barn brought me back,’ she 

says. 

Megan shines bright in all that she is involved 

with, and her roadmap includes attending 

Northeast Iowa Community College in Calmar, 

Iowa, before transferring to Iowa State Univer-

sity (ISU) in Ames to earn a bachelor’s degree in 

dairy science. Naturally, Megan loved support-

ing dairy farmers, like her family, and advocat-

ing for the industry she grew up with seemed 

like a natural fit. So, after graduating from ISU, 

Megan rolled up her sleeves and went to work 

in communications and promotion for the 

Northeast Iowa Dairy Foundation in Calmar. 

Nearly seven years later, the opportunity to re-

turn home to her family dairy farm presented it-

self. Her family farm, Kregel Dairy, switched to 

robotic milking a few years prior and needed 

help with managing the herd. Today, as the 

herd manager, Megan helps oversee 400 milk 

cows and manages the youngstock too. “I feed 

the calves in the morning and my mother does 

it at night,” she says. The young farm woman’s 

role goes well beyond feeding calves, as Megan 

oversees youngstock, hoof trimming and creat-

ing and managing the farm’s to-do lists, includ-

ing moving cattle and vaccinations. 

Away from the farm, Megan is very involved in 

her community. She is a member of the Iowa 

Dairy Experience and Agricultural Leadership 

Program and she serves as the chair of the Iowa 

Dairy Princess Advisory Council. Also, Megan is 

part of the Clayton County Dairy Promoters 

where she is very proud of the role her county 

has played in providing all the fluid milk to local 

food shelves. As an active Farm Bureau mem-

ber, Megan was asked to apply for the young 

farmer leadership award, an opportunity that 

she nearly humbly passed up, feeling she didn’t 
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qualify. Recently, Megan was notified that she 

was one of the award recipients of the Farm Bu-

reau Young Leadership Award. 

Dairy Girl TikTok 

Finding her way to reach consumers and ad-

dressing their questions about dairy, Megan 

started a TikTok account nine months ago to 

reach a larger audience with her positive dairy 

messages. Beginning with a couple of short vid-

eos has allowed her to gain more than 150,000 

followers, as well as nearly 4 million likes. “I 

wanted this to be a positive experience and I 

also wanted to be committed to sharing dairy’s 

story well,” she says. 

The experience has been overwhelmingly posi-

tive for Megan, as she intertwines some humor 

from those Jersey cows with teachable mo-

ments on the farm. “TikTok has made me a bet-

ter dairy farmer,” Megan says. “I now look at 

different tasks on the farm, like vaccinating 

heifers or trimming feet from a different view-

point.” 

In videos showing daily interactions with the 

cows, Megan says it is obvious to viewers that 

her cows are well cared for, and she notes that 

“every dairy farm takes good care of their 

cows.” 

“At least once a week I get a comment or mes-

sage from someone saying I changed their mind 

and they will start to purchase dairy products 

again after seeing one of my videos,” she says. 

“That is such a rewarding part of this outreach 

with TikTok.” 

Megan’s most viewed video, with more than 5 

million viewers, includes her favorite cow, 

“Sparkle,” who recently got her feet trimmed. 

Quickly putting a video together, Megan told 

viewers that Sparkle was not only getting a ped-

icure, but she was also getting some fresh paint. 

Then she sprayed Sparkles’ hooves orange. 

“Everyone instantly loved this video,” Megan 

adds. 

Future Plans 

With a ring of her finger, Megan’s recent en-

gagement has her in the process of moving 

some of her favorite Jerseys to Dubuque County 

Iowa, where her fiancé, Ted McAllister owns 

and operates a dairy in partnership with his 

brother. Ted milks 250 Holstein cows and grows 

all their forages, too. Megan will change roles 

again, but she is excited to put her talents to 

good use, focusing on her future farm taking on 

the calf management duties. “I’m sure I’ll take 

care of a lot of the cow responsibilities, too,” 

she says.  “I want to be an integral team mem-

ber to help the farm reach our overall goals and 

future ambitions.” 

The couple plan to wed next August, and in ad-

dition to running a dairy farm with her new 

groom, Megan will continue engaging with con-

sumers and addressing questions about dairy 

through her rising TikTok account. Follow along 

her along @megan_dairygirl. 

 

 

Friesland Campina introduce 50 Tonne Hydrogen Powered Milk truck 
JUL 16, 2021 

https://dairynews7x7.com/friesland-campina-introduce-50-tonne-hydrogen-powered-milk-truck/ 

 

riesland Campina has announced that it 

has introduced its first 50-tonne; hydro-

gen-powered milk truck in a bid to make 

transportation more sustainable. 

Over the last decade, the Dutch dairy group re-

duced CO2-emissions-per-kilometre of 
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transport between farms and production loca-

tions by 18.1%. 

It was achieved through various initiatives, in-

cluding electric pumping when loading the milk 

at the farm; the use of green electricity gener-

ated by member dairy farmers, and solar cells 

on the milk trucks. 

Hydrogen-Powered Milk Trucks 

Presently, only the Groningen region in the 

Netherlands has the infrastructure to support 

the operation of hydrogen milk trucks, the com-

pany added. 

FrieslandCampina is exploring possibilities to ex-

tend it to other parts of the country to acceler-

ate the use of hydrogen in transport. 

Hans Wieleman, manager of milk logistics at 

FrieslandCampina, stated, “We keep challenging 

and improving ourselves step by step. Over five 

years ago, FrieslandCampina started using liquid 

natural gas (LNG) as a cleaner fuel for the milk 

trucks. They – successfully – stimulated filling 

stations all over the Netherlands to supply this 

type of fuel. 

“Now we try to do the same with hydrogen in 

close cooperation with producer Hyzon and car-

rier Transport Groep Noord. Transport is and 

will remain important to further increase the 

sustainability at FrieslandCampina. We want to 

minimise the environmental impact of our milk 

trucks together with the parties involved.” 

Sustainability Programme 

Friesland Campina has pledged CO2-neutral 

production by 2050 as part of its sustainability 

Program-Nourishing a better Planet. 

It also aims to reduce its greenhouse gas emis-

sions by more than one-third by 2030, with 

2015 as the reference year. 

Friesland Campina has identified the improve-

ment of sustainability in transport as an im-

portant factor in achieving its goals. 

The company described the addition of the first 

hydrogen-powered milk truck as a “next step” 

in the use of cleaner fuels. 

 



 


